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Does capitalism emerging in Eastern Europe need as solid ethnic or spiritual foundations as some other "Great
Transformations" in the past? Apparently, one can become an actor of the new capitalist game without belonging to the
German, Jewish, or, to take a timely example, Chinese minority. Nor does one have to go to a Protestant church every
Sunday, repeat Confucian truisms when falling asleep, or study Adam Smith's teachings on the virtues of the market in a
business course. He/she may just follow certain quasi-capitalist routines acquired during communism and import
capitalist culture (more exactly, various capitalist cultures) in the form of down-to-earth cultural practices embedded in
freshly borrowed economic and political institutions. Does capitalism come from outside? Why do then so many analysts
talk about hybridization? This volume offers empirical insights into the current cultural history of the Eastern European
economies in three fields: entrepreneurship, state governance and economic science. The chapters are based on large
case studies prepared in the framework of an eight-country research project (funded by the European Commission, and
directed jointly by the Center for Public Policy at the Central European University and the Institute for Human Sciences)
on East-West cultural encounters in the ex-communist economies.
The third edition of an established text, this book provides comprehensive treatment of international marketing issues and
includes expanded coverage of Eastern Europe and the Pacific Rim. New for this edition are the expanded use of mini
cases within the text to illustrate the latest developments in marketing, together with expanded coverage of: South East
Asia and the Pacific Rim, Central and Eastern Europe, Globalization, Culture, Financial aspects of marketing. Included
throughout are self-assessment and discussion questions, key terms, references and bibliography.
Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
This work presents twelve case studies of foreign direct investment in Bulgaria, the Czech Republic, and Slovenia. The
studies include major firms such as Skoda and Danone, as well as smaller ventures, and cover the same sectors for
each country, thereby permitting useful comparisons and assessments of: the role of country, sector, technology, and
firm-specific characteristics in determining the pattern and nature of foreign direct investment; the potential implications of
FDI for the competitiveness of the investing firms; the impact of infusions of capital investments, technology, and
managerial resources for the host economies; and the policy implications for host countries and relevant international
institutions.
Contemporary gendered identity." --Book Jacket.
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The Global Human Resource Management Casebook is a collection of business teaching cases, focusing on Human
Resource Management issues around the world. Each case is based in a single country and illustrates one or more
significant challenge faced by managers and HR practitioners. The influence of the unique national cultural and
institutional context upon the issues in the case is emphasized. In total 32 unique and original cases are presented, each
from different national contexts. Every case is followed by a set of questions for use in class discussion or private study
of the cases. This casebook is a project undertaken by a committee of international members of the Human Resources
Division of the Academy of Management (USA). The HR Division currently has over 3500 members worldwide, indicating
a significant immediate audience for the text. The committee, referred to as the HR Ambassadors Committee (James
Hayton, Chair) is intended to represent the global membership of the organization. We currently have members in over
60 countries, and Ambassadors for over 50 of these. The committee was established to contribute to the
internationalization of the HR Division and the Academy of Management by creating collaborative projects that both
involve and serve the global membership. This book, which represents the first product of our collaboration, is expected
to provide a useful teaching tool for HRM educators, and secondarily is expected to be of use to HR practitioners with an
interest in the globalization of HRM.
ESSENTIALS OF MARKETING RESEARCH, 6E, provides a concise, yet complete guide to the design, execution,
analysis, and reporting of marketing research to support smart business decisions. Covering essential principles and
techniques in a streamlined, engaging way, the text equips students with the core knowledge and skills needed to
manage marketing research effectively. This proven text provides valuable business context while introducing both
traditional research methods, such as designing questionnaires, and the latest technological advances, including current
data collection devices, basic data analysis tools, practical approaches to data analytics, and the impact of social media
and artifactual online data. Designed specifically for instructors who prefer a concise introduction to marketing research
topics, the Sixth Edition of this trusted text features updates based on recent trends and technology, including an
increased emphasis on ethical and international issues, reflecting their growing importance in modern marketing
research. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
The focus of the study is on the larger food processing companies, which invested in Central and Eastern Europe –
namely Nestlé, Unilever and InBev - and analyses the motives of investment and the entry strategies of food MNEs,
outlines their contribution to the local development and stresses the national actors as forces to embedded FDI.
From prompting a transition from hunter-gatherer, to an agrarian lifestyle in ancient Mesopotamia, to bankrolling Britain's
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imperialist conquests, strategic taxation and the regulation of beer has played a pivotal role throughout history.
Beeronomics: How Beer Explains the World tells these stories, and many others, whilst also exploring the key
innovations that propelled the industrialization and consolidation of the beer market. At the same time when megamergers in the brewing industry are creating huge transnationals selling their beer across the globe, the craft beer
movement in America and Europe has brought the rich history of ancient brewing techniques to the forefront in recent
years. But less talked about is the economic influence of this beverage on the world and the myriad ways it has shaped
the course of history. Beeronomics covers world history through the lens of beer, exploring the common role that beer
taxation has played throughout and providing context for recognizable brands and consumer trends and tastes.
Beeronomics examines key developments that have moved the brewing industry forward. Its most ubiquitous ingredient,
hops, was used by the Hanseatic League to establish the export dominance of Hamburg and Bremen in the sixteenth
century. During the late nineteenth century, bottom-fermentation led to the spread of industrial lager beer. Industrial
innovations in bottling, refrigeration, and TV advertising paved the way for the consolidation and market dominance of
major macrobreweries like Anheuser Busch in America and Artois Brewery in Belgium during the twentieth century. We're
now in the era of global integration -- one multinational AB InBev, claims 46% of all beer profits -- but there's a
counterrevolution afoot of small, independent craft breweries in America, Belgium and around the world. Beeronomics
surveys these trends, giving context to why you see which brands and styles on shelves at your local supermarket or on
tap at the nearby pub.
The third in the series on Stakeholder Management, this volume presents a wide array of case studies to demonstrate
how Stakeholder Management strategies are customized specifically to companies’ requirements to fulfill their long term
business goals. In addition, this volume discusses the benefits of using other management concepts such as Six Sigma
(a method that analyses and limits process variation) in conjunction with the TRI*M methodology.
Whether you are conducting business, traveling for pleasure, or even relocating abroad, one mistake with customs or
etiquette can leave a bad taste in everyone's mouth. International travelers, now more than ever, are not just individuals
from the United States, but ambassadors and impression makers for the country as a whole.Newly updated, redesigned,
and resized for maximum shelf appeal for travelers of all ages, Culture Shock! country and city guides make up the most
complete reference series for customs and etiquette you can find. These are not just travel guides; these are guides for a
way of life.
'Every bit as good as the beer itself.' Sir Richard Branson From selling the first cases of Cobra out of the back of
abattered old Citroen 2CV along the streets of West London toexporting to over 40 countries around the world, Karan
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Bilimoria'svision of a less gassy beer has travelled a long way. Starting out with a heap of student debt, a complete lack
ofindustry experience and parents desperate for their son to get aproper job, it could all so easily have gone wrong. But
Karan'ssingle-minded determination to succeed and his ability to inspirethose around him to buy into his vision, turned
Cobra, sip-by-sip,into the multi-million pound business it is today. Karan's storybottles the very essence of
entrepreneurship: vision, drive,creativity and a relentless battle against all odds, to make theidea you so passionately
believe in work. Against the Grain is packed with insights into finance,strategy, planning, luck, discipline, and generally
doing theunexpected to build your own business, from someone who's beenthere and done it... and all with just a little
less gas. 'Essential reading.' Richard Reed, Co-founder, InnocentDrinks 'An inspirational story.' Sir Martin Sorrell, Chief
ExecutiveOfficer WPP 'Karan Bilimoria is one of the great entrepreneurs...' JoMalone, founder of Jo Malone 'Inspiring! …
worth the cover price for the "FinancingCobra" chapter alone.' Professor John Mullins, London BusinessSchool '… His
story should inspire youth everywhere who are firedby the dream of becoming a successful entrepreneur.' Ratan
Tata,Chairman, Tata Group
Describes points of interest, discusses the culture of the region, and recommends hotels and restaurants.
International Academic Conference on Global Education, Teaching and Learning and International Academic Conference
on Management, Economics, Business and Marketing and International Academic Conference on Transport, Logistics,
Tourism and Sport Science. Vienna, Austria 2017 (IAC-GETL + IAC-MEBM 2017 + IAC-TLTS 2017), November 24 - 25,
2017.
This book investigates the birth and evolution of craft breweries around the world. Microbrewery, brewpub, artisanal brewery,
henceforth craft brewery, are terms referred to a new kind of production in the brewing industry contraposed to the mass
production of beer, which has started and diffused in almost all industrialized countries in the last decades. This project provides
an explanation of the entrepreneurial dynamics behind these new firms from an economic perspective. The product
standardization of large producers, the emergence of a new more sophisticated demand and set of consumers, the effect of
contagion, and technology aspects are analyzed as the main determinants behind this ‘revolution’. The worldwide perspective
makes the project distinctive, presenting cases from many relevant countries, including the USA, Australia, Japan, China, UK,
Belgium, Italy and many other EU countries.
"This book deepens the debate on transformation and brings new insights to the problems of democratic regeneration as an
intrinsic part of the process. It provides an authoritative new source for scholars of post-communism, of industrial relations in
transition, and of transformation."--BOOK JACKET.
This history of a single town in Bohemia casts new light on nationalism in Central Europe between the Springtime of Nations in
1848 and the Cold War. Jeremy King tells the story of both German and Czech-speaking Budweis/Budæjovice, which belonged to
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the Habsburg Monarchy until 1918, and then to Czechoslovakia, Hitler's Third Reich, and Czechoslovakia again. Residents, at first
simply Budweisers, or Habsburg subjects with mostly local loyalties, gradually became Czechs or Germans. Who became Czech,
though, and who German? What did it mean to be one or the other? In answering these questions, King shows how an epochal,
region-wide contest for power found expression in Budweis/Budæjovice not only through elections but through clubs, schools,
boycotts, breweries, a remarkable constitutional experiment, a couple of riots, and much more. In tracing the nationalization of
politics from small and sometimes comic beginnings to the genocide and mass expulsions of the 1940s, he also rejects traditional
interpretive frameworks. Writing not a national history but a history of nationhood, both Czech and German, King recovers a
nonnational dimension to the past. Embodied locally by Budweisers and more generally by the Habsburg state, that dimension has
long been blocked from view by a national rhetoric of race and ethnicity. King's Czech-Habsburg-German narrative, in addition to
capturing the dynamism and complexity of Bohemian politics, participates in broader scholarly discussions concerning the nature
of nationalism.
The sales function is the front-line of any business. Keeping up with the latest sales techniques is essential, as well as ensuring
you have a motivated, incentivised and focused sales team well-versed in the basics of selling, from identifying new prospects and
getting repeat business to closing the deal. This module gives essential insight into all the key sales drivers such as account
management, handling complex sales, selling services, FMCG selling, customer relationships and self-development for sales
people.
EXPLORING MARKETING RESEARCH, 11E, provides a thorough guide to the design, execution, analysis, and reporting of
marketing research to support effective business decisions. The text prepares students to approach marketing research from a
management perspective rather than as hands-on practitioners, providing valuable business context while introducing both
traditional research methods, such as designing questionnaires, and the latest technological advances, including current data
collection devices, data analysis tools, practical approaches to data analytics, and the impact of social media and artifactual online
data. In addition to updates based on recent trends and technology, the new 11th Edition features an increased emphasis on
ethical and international issues, reflecting their growing importance in modern marketing research. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
Do you want to know how a quintessentially British brand expands into the Chinese market, how organizations incorporate social
media into their communication campaigns, or how a department store can channel its business online? What can you learn from
these practices and how could it influence your career, whether in marketing or not? Marketing, 4th edition, will provide the skills
vital to successfully engaging with marketing across all areas of society, from dealing with skeptical consumers, moving a business
online, and deciding which pricing strategy to adopt, through to the ethical implications of marketing to children, and being aware
of how to use social networking sites to a business advantage. In this edition, a broader range of integrated examples and market
insights within each chapter demonstrate the relevance of theory to the practice, featuring companies such as Porsche, Facebook,
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and L'Oreal. The diversity of marketing on a global scale is showcased by examples that include advertising in the Middle East,
Soberana marketing in Panama, and LEGO's expansion into emerging markets. Theory into practice boxes relate these examples
back the theoretical frameworks, models, and concepts outlined in the chapter, giving a fully integrated overview of not just what
marketing theory looks like in practice, but how it can be used to promote a company's success. Video interviews with those in the
industry offer a truly unique insight into the fascinating world of a marketing practitioner. For the fourth edition, the authors speak to
a range of companies, from Withers Worldwide to Aston Martin, the City of London Police to Spotify, asking marketing
professionals to talk you through how they dealt with a marketing problem facing their company. Review and discussion questions
conclude each chapter, prompting readers to examine the themes discussed in more detail and encouraging them to engage
critically with the theory. Links to seminal papers throughout each chapter also present the opportunity to take learning further.
Employing their widely-praised writing style, the authors continue to encourage you to look beyond the classical marketing
perspectives by contrasting these with the more modern services and societal schools of thought, while new author, Sara
Rosengren, provides a fresh European perspective to the subject. The fourth edition of the best-selling Marketing, will pique your
curiosity with a fascinating, contemporary, and motivational insight into this dynamic subject. The book is accompanied by an
Online Resource Centre that features: For everyone: Practitioner Insight videos Library of video links Worksheets For students:
Author Audio Podcasts Multiple choice questions Flashcard glossaries Employability guidance and marketing careers insights
Internet activities Research insights Web links For lecturers: VLE content PowerPoint Slides Test bank Essay Questions Tutorial
Activities Marketing Resource Bank Pointers on Answering Discussion questions Figures and Tables from the book Transcripts to
accompany the practitioner insight videos.
Linked to an online resource centre and instructor's DVD, this textbook introduces the basic principles of marketing. It includes
numerous contemporary case studies, chapter summaries and review questions.
Beer has been consumed across the globe for centuries and was the drink of choice in many ancient societies. Today it is the most important
alcoholic drink worldwide, in terms of volume and value. The largest brewing companies have developed into global multinationals, and the
beer market has enjoyed strong growth in emerging economies, but there has been a substantial decline of beer consumption in traditional
markets and a shift to new products. There is close interaction between governments and markets in the beer industry. For centuries, taxes
on beer or its raw materials have been a major source of tax revenue and governments have regulated the beer industry for reasons related
to quality, health, and competition. This book is the first economic analysis of the beer market and brewing industry. The introduction provides
an economic history of beer, from monasteries in the early Middle Ages to the recent 'microbrewery movement', whilst other chapters
consider whether people drink more beer during recessions, the effect of television on local breweries, and what makes a country a 'beer
drinking' nation. It comprises a comprehensive and unique set of economic research and analysis on the economics of beer and brewing and
covers economic history and development, supply and demand, trade and investment, geography and scale economies, technology and
innovation, health and nutrition, quantity and quality, industrial organization and competition, taxation and regulation, and regional beer
market developments.
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U.S. firms doing business in Germany are succeeding far better than usually reported. Indeed, 14 of the 1,400 American companies with
direct investment in Germany placed among the top 100 German industrial firms in sales in 1994, a fact that made big news in Germany but
was never mentioned in the U.S. press. Here now, in one succinct, readable volume, international lawyer James A. Hart and his coauthor,
attorney Dieter Schultze-Zeu, provide vital information that American firms, and firms elsewhere, will need to enter and succeed in the
lucrative German market. The result is an exceptionally useful guide for corporate executives and their attorneys, and a cogent introduction to
the German business environment for students, researchers, and analysts in the academic community.
This book builds on the highly successful Geography of Beer: Regions, Environment, and Society (2014) and investigates the geography of
beer from two expanded perspectives: culture and economics. The respective chapters provide case studies that illustrate various aspects of
these themes. As the beer industry continues to reinvent itself and its economic and cultural geographies, this book showcases historical,
current, and future trends at the local, regional, national, and international scales.
'This book is to be recommended as a valuable reference source; the self-contained chapters provide well-written and informative
introductions to the industries covered and the authors also give helpful guidance to further reading.' - Eleanor J. Morgan, The Economic
Journal This important book presents an authoritative, up-to-date examination of a number of major industries in Europe. It offers valuable
insights into the nature of industrial activity in Europe, as well as providing comprehensive introductions to a series of key industries, such as
defence, construction, tourism and biotechnology.
"Features more than 1,100 A-Z entries written by 166 of the world's most prominent beer experts"--Provided by publisher.
This comprehensive guide presents specific, real-life examples of the strategies and tactics used by some of the world's most successful
international businesses and organizations to excel in the global marketplace. Divided into six major sections, this important book features
more than 30 case studies that span critical issues of international business--globalization; negotiation; marketing; product/service quality;
joint ventures and strategic alliances; and culturally diverse workforces. Each case study focuses on a particular company, region, or
management style to clearly illustrate proven techniques for capitalizing on the cultural diversity of people, products, and markets. With
contributions from more than two dozen business executives and professors, spanning the globe from Japan, to Germany, China to Mexico,
this casebook provides a broad spectrum of current and future approaches to acheiving international and cross-cultural business success.
Do you want to know how a traditionally French brand expands into an international market, how a department store can channel its business
online, or how any organization can incorporate social media into their communication campaigns? What can you learn from these practices,
how do theyincorporate sustainability and ethical practice, and how could it influence your career, whether in marketing or not? Incorporating
the big brand case studies, unique expert insights, and engaging learning features of the best-selling Marketing by Baines, Fill, and
Rosengren, Fundamentals of Marketing is the most complete resource for students looking for a briefer guide to help build their
theoreticalunderstanding of marketing into skilful practice. Covering the most essential theories and latest trends, this book take you from the
traditional marketing mix to the cutting-edge trends of the discipline, with a particular focus on sustainability, ethics, and digitalization. With
cases featuring international companies such as YouTube, Kopparberg,and Nestle, and exploring issues such as greenwashing, guilt
appeals, and responsible branding, the book goes beyond marketing theory to illustrate marketing at work in the business world, and how it
can be used to promote a company's success. Review and discussion questions conclude each chapter, prompting readers to examine the
themes discussed in more detail and critically engage with the theory. Links to seminal papers throughout each chapter also present the
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opportunity to take learning further and read in depth on selected topics. A fully integrated Online Resource Centre allows you to learn from
real-life marketers whose video interviews expand on the book's Case Insights to offer a more in-depth view of their world. From Withers
Worldwide to Aston Martin, Lanson International to Spotify, household names as well as SMEs andonline businesses discuss their real-life
marketing dilemmas and how they navigated their way to a positive outcome. Test bank questions, internet activities, and web links also allow
you to test your learning and explore key concepts further. Fundamentals of Marketing has all you need to begin your journey into the
fascinating world of marketing. The book is accompanied by an Online Resource Centre that features: * For everyone:* Case Insight videos*
Library of video links* WorksheetsFor students:* Author audio podcasts* Multiple-choice questions* Flashcard glossaries* Employability
guidance and marketing careers insights* Internet activities* Research insights* Web links For lecturers:* VLE content* PowerPoint slides*
Test bank* Essay questions* Tutorial activities* Marketing resource bank* Pointers on answering the discussion question at the end of each
chapter of the book* Figures and tables from the book in electronic format* Transcripts of the Case Insight videos

These proceedings represent the work of presenters at the 3rd European Conference on Intellectual Capital (ECIC
2011). The Conference is hosted this year by the University of Nicosia in Cyprus. The Conference Chair is Geoff Turner
from the University of Nicosia and the Programme Chair is Clemente Minonne from the School of Management and Law,
Zurich University of Applied Sciences, Winterthur, Switzerland. The opening keynote address is given by John Girard
from Minot State University in the USA. John will address the question Social Knowledge: Are we ready for the future?
The second day of the conference will be opened by Ludo Pyis from AREOPA in Belgium who will consider Intellectual
Capital Accounting: how to measure the unmeasurable. We also look forward to a Knowledge Cafe on the topic of What
intellectual capital ideas and developments do you expect to live and see? facilitated by Helen Paige from The Paige
Group, South Australia.
The book about craft breweries and craft beers. Basic information about beer, raw materials, types of beer,
homebrewing, cooking with beer, etc. The book contains a lot of pictures of craft breweries and craft beers from around
the world. Have a Nice Beer! This book if the first from a planned series focusing on craft beer and cooking recipes using
beer, accompanied by many photos, movies, and other interactive elements. „We’re incredibly lucky to be living during a
period of Renaissance of beer. There is an unbelievable amount of great beers waiting for us. Some have been forgotten
and many more have yet to be discovered. There’s a hitherto undiscovered world of mysterious tastes, aromas and
colors. With some honorable exceptions, these are not just the products of large multinational brewing conglomerations,
but rather beer brewed at small and independent breweries, crafted with the love and knowhow of their makers. Despite
many obstacles, these independent brewers – craft brewers from all over the world – have restored the traditional
production of beer along with long-forgotten beer types. They don’t use food additives named after letters of the alphabet
nor other gimmicks to increase profits at the expense of quality. Thus we can pleasure our senses with the authentic
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gastronomical experiences enjoyed by earlier peoples that are hard to find in this over-technologized and globalized
period. All of the beers detailed in this book can be purchased. Though not completely accessible at regular shops, some
supermarkets and a number of specialized shops offer sufficiently large selections. You can also find plenty of
restaurants which pour daft beers from craft breweries both domestic and foreign. Many books have already been written
about beer and each year more are published. There are comprehensive publications and encyclopedias, as well as
various annual magazines and regional guidebooks. So how is my book different and how might you find it useful? First
and foremost I have conceived it to be brief – I don’t want to burden you with excessive details. But also contains the
latest information. Through word and image I’ll introduce you to beer styles and specific brands of beers which are
definitely worth tasting. I’ll try to provide you with basic information from the world of beers and together we’ll uncover
the secret tastes and aromas hiding within them. We’ll also take a look at the origin of beer and the emergence of beer
styles. We’ll say something about the production of beer at both an industrial scale and at microbreweries and home
brewing. You will also learn how to use beer in the kitchen, and not just as a beverage while cooking. I’ll respond to any
questions and comments at Facebook. May this book lead you to new experiences that will not only enrich you and your
loved ones, but also allow you to make master brewers happy and aid them in their work in showing us what real beer
should be like. Cheers!! Tomáš Hasík
This reference work describes key international business reference sources and databases and provides the instructive
analysis needed to use them. It lists and explains the most important resources - electronic and print - and describes
business practice in various regions and countries.
This guide to Prague details about 75 hotels and restaurants and features a look at Czech beer and Prague's vibrant pub
scene. The reader will discover legions of historic churches, the city's Gothic, Romanesque and Baroque spires and
towers, its medieval lanes and its many architectural styles.
Master's Thesis from the year 2004 in the subject Business economics - General, grade: Distinction (75 - 85%),
University of Western Sydney, course: Master’s Project in International Business, 8 entries in the bibliography, language:
English, abstract: The overview of the whole process that enabled us to suggest the final candidate country for the future
business expansion in Europe presents steps that our consulting team had to take in order to present the best possible
option. According to our consulting team, Germany presents the strongest advantages for OBUL and should be chosen
as the ideal for the business operation and also the base for the further European expansion. Thanks to the highest size
of population in Europe and its overall wealthy condition from the very beginning of our analysis Germany became one of
the possible final candidates. However, during the whole process of defining attractiveness of individual markets, several
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other countries also presented strong advantages for the future investment. The strongest advantages were shown by
Spain and Italy which presented nearly the same result in the evaluating process than Germany did. In the final stage of
the analysis Germany was selected form the group of four strongest European candidates. These were also Ireland, Italy
and Spain. All of the candidate countries presented very strong and attractive beer markets in terms of beer and alcohol
consumption as well as the GNI PPP income per capita. Moreover, the analysis of the infrastructure, legal and political
environment also proved that these countries were the top four; amongst all of the candidate countries that were
analyzed at the beginning of the selection process (42 countries took part in the first step of the selection, 27 in the
second). Germany proved to be the best possible choice for the future business expansion in Europe. The analysis
showed that the German market was more attractive for OBUL in three main areas of operation: market viability,
commercial viability and technical feasibility. The analysis of the market viability as the most important area for a market
entry showed, that the German beer market was very attractive in terms of its size and trends that appeared in it.
Moreover, the overall financial situation of the customers was also considered to be strongly attractive. In terms of the
commercial viabilities, Germany also presented its strong position. Even though, the corporate tax was defined as a very
high, the market size and its potential should compensate loses that company will have to face in terms of the taxation.
Finally, Germany’s infrastructure also confirmed to be well established and will definitely be able to cope with needs of
OBUL.
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