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This book is a compilation of Corporate Social Responsibility (CSR) theory and practices, with special reference to the
Indian context. Over the last few decades, which have seen the onset of globalization, emergence of the industrial sector
and an increased focus on community development, much attention has been focused on the role of corporations
towards developing those societies where their operations are based. The introduction and evolution of CSR theories and
practice in the developed countries has given CSR theorists and practitioners the guidance to appropriately place and
implement CSR initiatives to help develop their role in the developed societies. However, while ample literature exists on
such CSR practices, little has been done to aid the development of CSR in developing countries. Characterized by
peculiar economic, political and social settings, the developing world needed its own blueprint for how CSR works and
how it could best succeed. The need for doing is especially pertinent to a country like India, which is presently at a very
crucial threshold, economically, politically and socially. Given the need to contextualize CSR theory and practice to the
developing context, several CSR theories and practices have been explored in this book, which will provide readers with
a thorough understanding of CSR and its successful implementation.
This book focuses on the tremendous shift in both economic growth and development progress taking place towards the
Asia-Pacific Region. Each of the countries in the region has various concerns and challenges for its sustainable
development, a common goal most of them are trying to achieve at the moment. Interestingly, sustainable development
in the region may be critical for achieving sustainable development at the global level as well. With a limited mandate, the
book covers some specific developmental issues of ‘the hot spots’ of APR that are regarded to be contributing to their
sustainable development. The book also looks at the formation and strengthening of some economic and financial
initiatives with the potentials to affect growth and influence economic cooperation and integration of the countries in the
region.
Electronic Inspection Copy available for instructors here Providing a much-needed critique of Corporate Social
Responsibility (CSR) practice and scholarship, this book seeks to redress CSR advocacy, from a political and critical
perspective. A strident approach backed up by extensive use of case studies presents the argument that most CSRrelated activity aims to gain legitimacy from consumers and employees, and therefore furthers the exploitative and
colonizing agenda of the corporation. By examining CSR in the context of the political economy of late capitalism, the
book puts the emphasis back on the fact that most large corporations are fundamentally driven by profit maximization,
making CSR initiatives merely another means to this end. Rather than undermining or challenging unsustainable
corporate practices CSR is exposed as an ideological practice that actually upholds the prominence of such practices. As
CSR gathers momentum in management practice and scholarship, students in the fields of CSR, business ethics, and
strategy, will find this text a useful companion to counter received wisdom in this area.
A compilation of 3M voices, memories, facts and experiences from the company's first 100 years.
President Trump has raised the intriguing question of bringing the manufacturing of companies like Apple back from
China to the U.S. This book, however, argues that in this age of the knowledge-based economy and increased
globalization, that value creation and distribution based on knowledge and innovation activities are at the core of
economic development. The double-edged sword of globalization has transformed China’s economic development in the
past few decades. Although China has benefitted from globalization and is now the second largest economy in the world,
having become a global manufacturing power and the biggest exporter of high-tech products, it continues to be highly
dependent on foreign sources of capital and technology. This book will explore the core of the Chinese economy from the
perspective of the Global Value Chain (GVC), combining analysis of inward investment, international trade, Science and
Technology and Innovation (S&TI) and economic development. Specifically, it investigates China’s evolving role in GVCs
with some innovative Chinese companies emerging in the global market and China’s ongoing efforts to become an
innovation-driven economy. China’s impressive economic record and experience provides an impressive role model for
other developing countries.
This book provides an overview of the application of Corporate Social Responsibility in businesses and corporations
around the world. Primarily based on real cases, it focuses on different approaches to CSR from a global perspective. It
provides a critique of the “wrong” practices often employed even by multinational organizations, and highlights the
resultant negative effects. On the other hand the book demonstrates good examples that can help multinationals or even
entire countries to achieve both a better reputation and increased profitability. “CSR in the Global Business World” is a
rich resource of illustrative cases, serving both as a basis for ongoing research as well as for teaching purposes at the
business school level.
This book presents case studies of South Asian companies that have strategic business implications, highlighting the
complex interplay of business and social dynamics in South Asia. This region is a wide agglomeration of very different
countries that share somewhat common cultures and issues and yet it is torn apart by religion and politics. There is an
abundance of local entrepreneurship but a widespread institutional void. The book investigates how local companies
survive and thrive in this environment and discusses those companies that have withstood the competitive pressure of
MNCs, depicting their management and business practices. In today’s world, where multinationals are so omnipresent
that their management and business practices are considered as the de facto recipe for success, there is a need to have
an alternative view that challenges the ubiquitousness of multinational management practices. The case studies in this
book focus on the business and management practices of local organizations in South Asia and thus provide that
alternative viewpoint of how to achieve success in South Asia. Exposing readers to a local perspective on doing business
in South Asia, it is a valuable resource for students and practitioners of management.
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Bringing together normative and instrumental CSR conceptualizations, practice based examples and international case
studies, this edited volume brings together important contributions on the conceptualizations of CSR post financial crisis.
Including coverage of a variety of practices in developing and developed contexts, industry-specific activities, business
ethics and sustainable development issues, Corporate Social Responsibility in the Post-Financial Crisis brings together a
variety of perspectives to provide knowledge and understanding across contexts.
Taking cues from economics, demography, history, culture, philosophy and good old common sense, Rama Bijapurkar makes
sense of the complex and inscrutable Indian market-the many Consumer Indias, their diverse and schizophrenic consumer
behaviour and the way to make your company's fortune in this billion-plus market. Irreverent and insightful, this book answers the
questions to twelve key facets of Consumer India. Bijapurkar explains why the Indian consumer market is 'like that only', why it will
not change in a hurry, and what it takes to develop a winning 'made for India' business strategy. 'Rama has developed a very
strong case for learning about India on its own terms before investing. This book is a critical read for anyone considering building a
large presence for themselves in India.'-From the Foreword by C. K. Prahalad, author of The Fortune at the Bottom of the Pyramid
This book represents an introduction to and overview of the diverse facets of the ethical challenges confronting companies today.
It introduces executives, students and interested observers to the complex trends and developments in business ethics. Coverage
presents industry-specific topics in ethics. The book also provides a general, interdisciplinary survey of the ethical dimensions of
management and business.
Presenting an analysis of Corporate Social Responsibility (CSR) in India, this book looks at the unique roots of the concept in
India. It examines Gandhi’s philosophical moorings that inform India’s approach to CSR, and the role of civil society in setting an
agenda for championing the rights of the stakeholders. The book goes on to focus on the role of the government in grooming the
Indian business to be sensitive of its social concerns. Drawing on rich empirical data, the book shows that CSR in India cannot be
conceptualized in ethnocentric terms. Arguing that it is not about ‘the typical Indianness’ of the articulation, it emphasizes the
point that CSR in India needs to be conceptualized in a wider perspective by taking into account its philosophical roots with
reference to the prevalent socio-economic and political context. The book is a valuable contribution to the literature on CSR, and is
of interest to scholars of Asian Studies, business and development studies.
"This textbook provides an innovative, internationally oriented approach to the teaching of corporate social responsibility (CSR)
and business ethics. Drawing on case studies involving companies and countries around the world, the textbook explores the
social, ethical, and business dynamics underlying CSR in such areas as global warming, genetically modified organisms (GMO) in
food production, free trade and fair trade, anti-sweatshop and living-wage movements, organic foods and textiles, ethical
marketing practices and codes, corporate speech and lobbying, and social enterprise. The book is designed to encourage
students and instructors to challenge their own assumptions and prejudices by stimulating a class debate based on each case
study"--Provided by publisher.
Presenting ideas for how business can lead the way in deriving the good from globalisation, this book makes the case that
governments and their international agencies, grouped under the umbrella of the United Nations, have failed in their attempts to rid
the planet of underdevelopment and poverty.
This is the third edition of this manual which contains updated practical guidance on biosafety techniques in laboratories at all
levels. It is organised into nine sections and issues covered include: microbiological risk assessment; lab design and facilities;
biosecurity concepts; safety equipment; contingency planning; disinfection and sterilisation; the transport of infectious substances;
biosafety and the safe use of recombinant DNA technology; chemical, fire and electrical safety aspects; safety organisation and
training programmes; and the safety checklist.
The Advocate is a lesbian, gay, bisexual, transgender (LGBT) monthly newsmagazine. Established in 1967, it is the oldest
continuing LGBT publication in the United States.
Is the Customer In Your Boardroom? The business strategies of most companies in India are marked by the supply-sided, tunnel
vision of the market and obsessively competitor-centred approaches. Customer in the Boardroom? highlights the need for
companies to embed customer centricity into the heart of their business strategy development process, if they are to continue to
grow profitably and secure their future. Rama Bijapurkar presents a compelling treatise on how to develop business strategy
around the world of customers rather than the world of competitors. She draws a sharp distinction between the 'market = industry
size' and the 'market = customers with needs' bases for developing business strategy. The book proposes Customer-Based
Business Strategy (CBBS), a lucid and simple framework for the successful assimilation of customer-centricity in business
strategy. The framework provides a blueprint for defining and choosing market segments, developing rivalry propositions, creating
value delivery systems, reading markets and gaining customer insight, reading macro trends, strengthening strategy foundation
analyses, removing organizational roadblocks and more. The book draws on the author's vast experience in consulting and
teaching and places equal emphasis on both the theory and the practice of bringing the customer into the boardroom. The text is
replete with anecdotes, examples and cases from India Inc. and is equally applicable to both B2B and B2C businesses. Written in
the author's inimitable and accessible style, the text is an effortless and effectual read. Within these pages exists the roadmap for
developing winning businesses strategy that enables businesses to beat competitors by providing value to the customer, in a way
that competitors will find hard to imitate.
The 'corporate social responsibility' ('CSR') movement has been described as one of the most important social movements of our time. This
book looks at what the CSR movement means for multinationals, for states and for international law. International law is often criticized for
being too 'state-centred', and ill-equipped to deal with the challenges of globalization. However, drawing from many and varied examples of
state, NGO and corporate practice, this 2006 book argues that, while international law has its limitations, it presents more opportunities for
the CSR regulation of multinationals than many people assume. The main obstacles to better regulation are, therefore, not legal, but political.
Since the mid 1990s political and public debates about the social responsibilities of firms have gained renewed force. Although CSR seems to
be a well defined concept in management literature, in its diverse applications the CSR concept loses much of its pertinence. In Managing
Corporate Social Responsibility in Action, the authors focus on different aspects of managing CSR in action to capture differences between
discourse and practice. By examining the question from three angles - talking about CSR, doing CSR and measuring CSR - they attempt to
make sense of the difference between practice and reality. This volume considers ways to overcome the difficulties that arise around CSR in
action.
Book Type - Practice Sets / Solved Papers About Exam: Reserve Bank of India Recruitment notification released for jobless candidates.
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Huge numbers of contenders are waiting for latest Banking Jobs and want to make their career in the banking field. Exam pattern- For every
correct answer, 1 mark will be allotted to the students whereas for every wrong answer there will be a negative marking of 0.25 marks. Except
for the English section, candidates can choose the medium of paper amongst Hindi and English Language. The total duration of the exam is
1 hour. Negative Marking- 0.25 Conducting body- Reserve Bank of India
What does Consumer India look like in the third decade after liberalization, as India’s GDP approaches its third trillion? In her new book,
Rama Bijapurkar, author of the best-selling We Are Like That Only, analyses the complex contours of India’s consumer economy – demand
structure, supply environment, income demographics, social and cultural changes and much more – and pinpoints the existing opportunities,
the unserved needs, the incorrect assumptions, the minefields of the future and the strategy imperatives needed to ride this next big wave of
opportunity. For businesses and investors betting on India’s future, for policymakers and regulators shaping the new India and for all those
curious about India’s progress, this is an immensely insightful and utterly realistic assessment of one of the biggest growth markets in the
world.
Debates various topics involving big business, including "Are oil companies too powerful?," "Should pharmaceutical patents still apply in
developing countries?", and "Should big business be allowed into schools?"
In the light of multiple corporate debacles, financial crises and environmental disasters across the globe, the need for corporate goals to
transition from simply maximising shareholder wealth to optimising stakeholder welfare is being echoed in various quarters. This book makes
a distinct contribution by looking at Corporate Social Responsibility (CSR) from a values-based perspective with a focus on providinga
balance between corporate success and social well-being. The book emphasizes that corporations need to redefine their purposes to cocreate long-term, sustainable and win–win solutions for multiple stakeholders through mutually-fulfilling and value-adding collaborative efforts.
Through the ideal of ‘A Soulful Corporation’, the book proposes a new story where corporations, as associations of individuals, can identify
their ‘collective spirits’ in terms of environmentally-aware, socially-inclusive and financially-rewarding missions. Some of the unique features
of the book include: · A detailed study of the evolution of CSR from the ancient to contemporary times · Insights gained through empirical
research and personal interviews with over 100 industry captains, CEOs, MDs and heads of the CSR function across companies and
industries · Case studies on CSR practices and processes in leading Indian companies including the Tata Group, TVS Motor, HUL, Wipro,
L&T, Bharat Petroleum, HDFC Bank, Birla Group, Reliance Industries and others. · Cases on unique social welfare projects in the areas of
education, healthcare and drinking water supply · A ‘Society and Local Community Welfare Framework’and a ‘12-point Agenda for
Affirmative Action’ that propose policy recommendations and provide corporations with a roadmap for their CSR journey in the light of the
mandatory CSR spending introduced by the Government of India. The book has relevance to multiple stakeholders: students, academics,
CSR researchers, policy-makers, industry captains, business managers and entrepreneurs.
They have survived the worst they could imagine – now they must face the future. After a catastrophic storm tore through the village of
Eyemouth in 1881, the villagers have slowly started to move on. Inconsolable at the loss of her husband, Rosabelle Maltman has left
Scotland to start a new life, leaving her son behind. Meanwhile her sister-in-law, Jessie, is finding ways to manipulate the men of the village
for her own gains. But it is their mother-in-law Effie who is the lynchpin of the family, who keeps the community spirit alive in Eyemouth and
helps the grieving women to rebuild their lives. An uplifting saga of hope and community for fans of Ellie Dean and Anna Jacobs.
A small but influential group of mainstream global industry leaders are now reinventing the role of business in society. They are shifting the
focus away from minimizing negative impacts to offering new solutions to global problems that the public sector has been unable to tackle
alone. In this new competitive environment, societal challenges such as climate change or the alleviation of global poverty are not only risks,
but huge business opportunities, not only for niche players, but for mainstream business. These leaders are creating "Sustainable Value".
They are creating it through the provision of value to both their shareholders and their stakeholders – an ever-growing list of diverse
constituents impacted by the social, environmental, and financial performance of global business. In short, they are doing well by doing good.
In this outstanding book, Chris Laszlo defines, illustrates, and shows how business can action 'Sustainable Value' in three profoundly different
ways. First, a management fable looks at the experiences of a dynamic business leader as she grapples with the new business realities of
managing stakeholder, as well as shareholder pressures. Second, with the real thing – inside stories from some of the largest corporations in
the world that are successfully integrating sustainability into their core activities, not only from a sense of moral correctness, but because it
makes good business sense. And, finally, with frameworks, tools, and methods that will make sustainable value creation concrete for
business practitioners everywhere. This book is a masterful synthesis – part novel and part executive briefing – a refreshing kind of prophetic
pragmatism, helping leaders anticipate and see the future in the context of the actual. In Sustainable Value Chris Laszlo speaks with
resounding clarity to the living challenges, the real dilemmas, and haunting questions of CEOs everywhere.

Towards A Common FutureUnderstanding Growth, Sustainability in the Asia-Pacific RegionSpringer
The present book volume presents a holistic view of the aspects of nanobiomaterials incl. their stellar merits and limitations,
applications in diverse fields, their futuristic promise in the fields of biomedical science and drug delivery. The federal & regulatory
issues on the usage of nanobiomaterials have been assigned due consideration.
The pharmaceutical industry exists to serve the community, but over the years it has engaged massively in corporate crime, with
the public footing the bill. This readable study by experts in medicine, law, criminology and public health documents the pr
In recent years, emerging markets have come to represent the largest share of global GDP and have made gains in economic
development and political influence. In turn, emerging market companies have taken on a new level of importance in driving
innovation, local development and global competition. Advancing an integrative view that captures the diversity of innovation
among companies in emerging markets, this book highlights the rapid evolution of emerging markets from imitators to innovation
leaders. Building upon research conducted by the Emerging Multinational Research Network (EMRN) in collaboration with several
universities in North and South America, Europe and China, this rich and expansive collection includes studies of innovation in
regions yet to receive focused analysis in the field. The authors also re-examine dominant theories of innovation and capability
creation based on a broad range of case studies and research insights. Offering a taxonomy of emerging market innovations, this
collection reveals the unique drivers, types, and outcomes of innovation in emerging markets.
The field of molecular medicine covers the medical interventions targeting molecular structures and mechanisms that are involved
in disease progression. In cancer, several molecular mechanisms have been shown to impact its progression, aggressiveness and
chemoresistance. Increasing evidence demonstrates the role of nanotechnology and outcome of molecular therapy. Several books
have discussed molecular biology and mechanisms involved in cancer, but this text gives an account of molecular therapeutics in
cancer relating to advancements of nanotechnology. It provides a description of the multidisciplinary field of molecular medicines
and its targeted delivery to cancer using nanotechnology. Key Features: Provides current information in the multidisciplinary field
of molecular medicines and its targeted delivery to cancer using nanotechnology Presents important aspects of nanotechnology in
the site-specific delivery of anticancer agents Includes up to date information on oligonucleotide and gene based therapies in
cancer Describes small targeted molecules, antibodies and oligonucleotides which have shown to selectively target the molecular
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structures thereby influencing signal transduction Facilitates discussion between researchers involved in cancer therapy and
nanoscientists
CSR has now moved beyond the stage of specialist or niche subject to become an integral part of global business and society.
This timely edition is destined to become the definitive guide to CSR, Sustainability, Business Ethics and the organizations and
standards in the field. The A to Z of Corporate Social Responsibility is a unique publication and is the culmination of over a
hundred of the world’s leading thinkers, opinion formers, academic and business people providing an easy-to-use guide to CSR:
from general concepts such as sustainability, stakeholder management, business ethics and human rights to more specific topics
such as carbon trading, microfinance, biodiversity, the Base of the Pyramid model and globalisation. In addition to definitions of the
most important terms across the wide range of CSR associated topics, this book also covers all the most important codes and
guidelines, such as the Equator Principles, the UN Global Compact and ISO standards, as well as providing background on
organizations such as the World Business Council for Sustainable Development and Transparency International and profiles of
CSR in particular industries and regions. This paperback edition includes all the latest developments in CSR as well as
incorporating new sections on boardroom pay, the sub-prime market and the financial crisis. Praise for the first edition: "A
complete reference guide...offers an invaluable combination of lessons learned and best practice for the future...provides
first–hand insights" (Forum CSR International, October 2008) "This is a timely and innovative contribution to the field of Corporate
Social Responsibility" (Retail & Leisure International, February 2008) "...a handy reference to have on the shelf behind your
desk..." (Ethical Performance, February 2008) “You will not find a wider display of today’s key global players and their action
programs than here.” (CSR–News.net, May 2008) “The book contains a great deal of detailed research.” (Supply Management,
May 2008)
Reconceptualises the general meeting, controlling shareholders and institutional investors as fiduciaries in four leading common
law Asian jurisdictions.
Book Type - Practice Sets / Solved Papers About Exam: The work of IDBI Assistant manager includes Promotion of banking
products, promoting services, and selling insurance related to fixed deposits, mutual funds, etc. Disbursing loans, recovery of
loans from defaulters, and submitting reports to higher officials. Exam Patterns- There will be 4 sections in the online testReasoning, Quantitative Aptitude, English Language, and General Awareness. The duration of the online test will be 2 hours.
There will be 200 Multiple Choice Questions for 200 marks. There will be a negative marking of 0.25 marks for each incorrect
answer. Subjects covered- Reasoning, Quantitative Aptitude, English Language, and General Awareness Negative Marking -0.25
Conducting Body- Industrial Development Bank of India
Stories of predatory lending practices and the reckless destruction of the environment by greedy corporations dominate the news, suggesting
that, in business, ethics and profit are incompatible pursuits. Yet some of the worst lenders are now bankrupt, and Toyota has enjoyed
phenomenal success by positioning itself as the green car company par excellence. These trends suggest that antisocial corporate behavior
has its costs, especially in terms of the stock market, which penalizes companies that have poor environmental track records and rewards
more socially conscious brands. The political context of our economy is rapidly changing, particularly in regard to incentives that operate
outside the marketplace in a strict and narrow sense and involve interactions between corporations and nongovernmental organizations
(NGOs), activist groups, regulatory bodies, consumers, and civil society. These interactions can significantly color a corporation's
alternatives, making socially or environmentally harmful behavior much less attractive. British Petroleum, for example, has voluntarily reduced
its greenhouse gas emissions over the past ten years, Starbucks, has changed the environmental impact of its coffee production, and Nike
and other footwear and textile makers now monitor the labor conditions of their subcontractors. When Principles Pay jumps headfirst into this
engaging and vital issue, asking whether profit maximization and the generation of value for shareholders is compatible with policies that
support social and environmental goals. Geoffrey Heal presents a comprehensive examination of how social and environmental performance
affects a corporation's profitability and how the stock market reacts to a firm's social and environmental behavior. He looks at socially
responsible investment (SRI), reviewing the evolution of the SRI industry and the quality of its returns. He also draws on studies conducted in
a wide range of industries, from financials and pharmaceuticals to Wal-Mart and Monsanto, and focuses on the actions of corporations in
poor countries. In conclusion, Heal analyzes how social and environmental performance fits into accounting and corporate strategy,
presenting an executive perspective on the best way to develop and implement these aspects of a corporation's behavior.
Delve into the core of ethics today in your course with the latest practical, applied coverage found in Ferrell/Fraedrich/Ferrell's BUSINESS
ETHICS 2009 UPDATE. Whether you use this book as a supplement or primary text in your undergraduate or graduate course, the
accessible, up-to-date approach provides unmatched insights into the complex environment in which contemporary managers make ethical
decisions. The book's solid managerial framework and new updates highlight the latest developments in ethics and how they relate to overall
ethics concepts, processes, and best practices used throughout successful business ethics programs. Your students see how ethics can play
a critical role in key strategic business decisions. Captivating new cases and engaging examples reflect today's most recent business
developments and crises. Rather than focusing on intellectual reasoning alone or a philosophical discussion of ideas, the book's proven
learning features help students prepare and practice confronting the types of actual ethical dilemmas they will face in today's business world.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Investors are increasingly integrating environmental, social, and governance (ESG) issues into their investment decisions. Currently, more
than half of managed assets in Europe are linked to ESG factors, while in Japan, ESG investment has grown dramatically in recent years. In
principle, ESG investment can help to bridge the gap between profit-driven investment and economic and social sustainability in Asia and the
Pacific. However, a number of challenges, such as unclear and varied sustainable investment criteria, untested impacts on corporate value
and social issues, and the lack of quality data cloud the potential for increasing ESG investment. This book aims to contribute to developing a
framework for future analysis and monitoring to ensure the growth of ESG investment.
RBI is an acronym of Reserve Bank of India, the central bank of our country, RBI is responsible for issuing currency notes, credit control and
framing of monetary policies. The Reserve Bank of India is the main institution that regulates and controls the whole banking system of India.
RBI conducts various examinations to recruit officers for its various branches. RBI Grade B exam is a National Level Competitive test. This
exam is one of the important examinations amongst all banking examinations conducted every year. RBI Grade B exam which comprises
three different grades. These three different grades are DR (Direct Recruit), DEPR (Department of Economic Policy and Research) and DSIM
(Department of Statistics and Information Management).
The production of pharmaceuticals is among the most profitable industries on the planet. Drug companies produce chemical substances that
can save, extend, or substantially improve the quality of human life. However, even as the companies present themselves publicly as health
and environmental stewards, their factories are a significant source of air and water pollution--toxic to people and the environment. In Puerto
Rico, the pharmaceutical industry is the backbone of the island’s economy: in one small town alone, there are over a dozen drug factories
representing five multinationals, the highest concentration per capita of such factories in the world. It is a place where the enforcement of
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environmental regulations and the public trust they ensure are often violated in the name of economic development. The Drug Company Next
Door unites the concerns of critical medical anthropology with those of political ecology, investigating the multi-faceted role of pharmaceutical
corporations as polluters, economic providers, and social actors. Rather than simply demonizing the drug companies, the volume explores
the dynamics involved in their interactions with the local community and discusses the strategies used by both individuals and community
groups to deal with the consequences of pollution. The Drug Company Next Door puts a human face on a growing set of problems for
communities around the world. Accessible and engaging, the book encourages readers to think critically about the role of corporations in
everyday life, health, and culture.
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