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***Don't miss Dr. Carmen Simon's revolutionary approach to making a lasting impression:
"Impossible to Ignore: Creating Memorable Content to Influence Decisions." Simon uses
scientifically proven research to design a step-by-step method to creating the best content to
drive the decisions you desire.*** What Will You Learn from Reading This Book? Why we
remember the things we do How much of what we hear and see we actually remember What
types of things we are most likely to remember The science behind memory and decisionmaking How to associate your content with a recurring memory for most A step-by-step plan to
get people to convert when you want them to! Book Summary Overview In this book, Carmen
Simon explores how writers, artists and business communicators can use memory to create
content that is impossible to ignore. She asserts that people act on what they remember, and
that ventures become profitable when they learn to influence what their customers recall in the
future. According to the author, people act in favor of a business when the business learns to
influence their memory by using the right proportion of facts, distinctiveness, familiarity,
emotion, sensory intensity, and other variables in its content. The premise of this book is that
communication is only effective if the message sticks to the minds of the listeners long enough
to influence their choice at the decision point. The author uses the latest developments in brain
science to develop an approach that anyone can use to create a presentation, sales pitch,
training program or marketing campaign that is easy to understand and hard to forget. Whether
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you're making a sales pitch or writing a book, "Impossible to Ignore" is the book you need to
make your content unforgettable! Click Buy Now with 1-Click to Own Your Copy Today!
?????:????
Traditional Chinese edition of Difficult Conversations: How to Discuss What Matters Most by
Douglas Stone. In Traditional Chinese. Annotation copyright Tsai Fong Books, Inc. Distributed
by Tsai Fong Books, Inc.
"A groundbreaking approach to creating memorable messages that are easy to process, hard
to forget, and impossible to ignore-using the latest in brain science.
Camp Green Lake, a juvenile detention facility where there is no lake, and there are no happy
campers. In place of what used to be "the largest lake in Texas" is now a dry, flat, sunburned
wasteland, pocked with countless identical holes dug by boys improving their character.
Stanley Yelnats, of palindromic name and ill-fated pedigree, has landed at Camp Green Lake
because it seemed a better option than jail. No matter that his conviction was all a case of
mistaken identity, the Yelnats family has become accustomed to a long history of bad luck.
***Netflix ????? *** ????????1?1300??????Netflix???????! ??????????????????????
???????????????????????? ??????????????????? ????????????????????????
????????????????????????????????????????????????
?????????????No.1?????????????????????
??????????????????????????????????????????????????????????????? ?????38??????
??????? ??????????????…… ???????????????????????????????????????????
?????????????????????????????????? ???????????????????????????????????????????????
??????????????????????????????????????????????????????????????
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???????????????????????????????????????????????????????
????????????????????????????????????????????????????????????????
????????????????????
Traditional Chinese edition of Thinking, Fast and Slow, Amazon Best Books of the Month,
November 2011. Kahneman is psychology professor emeritus at Princeton University and the
2002 Nobel Prize in Economic Sciences. In Traditional Chinese. Annotation copyright Tsai
Fong Books, Inc. Distributed by Tsai Fong Books, Inc.
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??????????????????????????????????????????????????????????????????????
??????????????“??”??????????????????????
Examines the art of effective persuasion to argue that its secret lies in a key
moment before messages are delivered, sharing strategies for how to
psychologically prepare one's listeners to render them most receptive.
Take control of your brand and your stories for greater success Your brand is the
stories people share about you when you're not in the room, and it's these brand
stories that determine if people buy from you, employ you, work for you or invest
in you. When the stakes are that high, wouldn't you want to take control of it? In
Magnetic Stories, business storytelling expert Gabrielle Dolan reveals how you
too can create and share stories that stick. Learn how to: define and distinguish
your brand stand out from the competition implement brand storytelling effectively
strengthen your presence online by sharing magnetic stories make your
employees and customers your greatest advocates. In a world of inauthentic
brands, Magnetic Stories is a must read for anyone who wants their brand to be
relatable, believable and to create long-term brand loyalty.
Traditional Chinese Edition of [How To Develop Self-Confidence and Influence
People by Public Speaking]
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What is the real secret to being more persuasive when presenting to any
audience? How can you choose the best visuals to enhance your message?
What do the best presenters in the world know about reinventing their approach
to using slides? This is the guidebook to presentations that you've been
searching for. How can you avoid death by Powerpoint? What is the brain
science behind why great visuals matter to support your arguments? How can
you create more memorable and persuasive presentations? Inspired by working
with hundreds of professionals to make their messages more powerful, Carmen
Simon brings her award-winning approach to presentation skills to this short
guide to everything you need to know to become a Powerpoint master ...
including knowing when not to use it.
?????????????????????????????????????????????????????????

??????????????????????? ??????????????????????????? ????????????????????????
——???Jared Diamond???????????????????? ???????????????????????????????Homo
sapiens???????????????????? ????????????????????????????????????????????????
??????????????????????????????????????????????????? ????1776????????????177
6??????????????????????????????????????????????????????????????????????????
?????????????????? ???????????????? ????????????????????????????????????????
????????????????????????????????……???????????????????????????????……??????
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????????????? ???????????????? ????? ????????????? ????
?????????????????????????????????????????? ???????????? ??? ?????????????????
???????????????????????????????????????????????????????????????????????????
????????? ??????????? ???
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Traditional Chinese edition of The Presentation Secrets of Steve Jobs. BusinessWeek
columnist and speaking coach Carmine Gallo lets you in on Steve Jobs' secrets of
being the tour de force that enthralls his audience and customers. In Traditional
Chinese. Distributed by Tsai Fong Books, Inc.
Traditional Chinese edition of The Upside of Irrationality: The Unexpected Benefits of
Defying Logic at Work and at Home by Behavioral Economist Dan Ariely. In Chinese.
Distributed by Tsai Fong Books, Inc.
??????????·?????? This complete edition brings together all the poems of Carver's five
previous books, from Fires to the posthumously published No Heroics, Please. It also
contains bibliographical and textual notes on individual poems; a chronology of Carver's
life and work; and a moving introduction by Carver's widow, the poet Tess Gallagher. ??
??????·?????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????
?????????????????????????????????????????
????????????????????????????????????????????????????“???”?“????”?“??”??????
??????????????????“????”?“?????” ?????????????????????????????????????????
Chinese edition of Malcolm Gladwell's Outliers: The Story of Success. The #1 New
York Times and Amazon bestselling book in nonfiction. Gladwell examines the lives of
Outliers - the best of the top 1%, asks what makes them different than ordinary lives.
He approaches the remarkable answers that proves this brilliant book is a revolution.
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Distributed by Tsai Fong Books, Inc.

?????????????????? ???????????????????????????????
?????????1969????????????????????Daniel Kahneman???????????Amos Tversky?????????
?????????????????????????????????????????????????????????????????????????????????
??????????????????????????……???????????????????????????????????? ?????????????????
?????????????????????????????????????????????????????????????????????????????????
??…… ????????????????????????????????????????????????
A groundbreaking approach to creating memorable messages that are easy to process, hard to
forget, and impossible to ignore—using the latest in brain science Audiences forget up to 90
percent of what you communicate. But people make decisions and act based on what they
remember, so a pragmatic approach for the effective communicator is to be deliberate about
the 10 percent that audiences do retain. Otherwise, content recall is random and inconsistent.
Many experts have offered techniques on how to improve your own memory, but not how to
influence other people’s memory. Drawing on the latest research in neuroscience and
cognitive psychology, Impossible to Ignore is a practical step-by-step guide that will show you
how to control the 10 percent that your audiences do remember by creating content that
attracts attention, sharpens recall, and guides decision-making toward a desired action.
????????????,??????,????????????????????????????????????????
??????????? ??????????? ??????????????? ??????????????????????
?Amazon?????TOP1???????????TOP5 ?Amazon?iTunes??????? ?Slideshare????????
?Inc.????????????? ????????????????????????????????????????????????????????? ??????
?????Dropbox?Snapchat?Evernote?Instagram?Uber?Airbnb??????????????????????????????
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?????????????????????????????????????????????????? ???????????????????????????????
?????????????????????????????????????????????????????????????????????????????????
?????????????????????????????????????????????????????????????????????? ???????????
4???????????????????????????????????????????????????????????????????
?????????????????? ????????????????????? ?????????????????????????
??????????????????????Who?Where??????? ?????????????????????????????????????????
?????????????????????????????????????????????????????????????? ?????? (?????)
???????????????????????????????????Miula ? Miula???? ???????????????????????????????
???????????????????????????????????????????????MOCOO LEE ? MOCOO LEE ??? ?????
??????????????????????????????????????????????????????????????????????(????)??????
????????(????)??????(Growth Hacker)???????????????????? ? ???????????(???????)
?????????????????????????????? ? ??????????? ??????????????????????????????????????
?????????????????????????????????????????????????????????????????????????????????
???????????????????????????????????????Freddy?? Freddy Business Note ????
????????????????????????????????????(KD Chang) ? echBridge ???????, Co-Founder ????
????????????????????????????????????????????Vista?? ?????????????? ????
??????????????????????????????—?????Andrew Chen???????????????????
?????????????????????????????????????????????????—???????Porter Gale????????????
?????????????? ?Your Network Is Your Net Worth???
??????????????????????????????????????????—???????????Alex Korchinski??Scribd????
??????????????????????????????????????????????—????????Timothy
Ferriss???????4????The 4-Hour Workweek???
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??????????????????????????????????????????????????????????????—????????Sean
Ellis?????????????????? Dropbox ? Eventbrite ?????Qualaroo ???
????????????????????????????????????—???????????Patrick Vlaskovits??????????The Lean
Entrepreneur????? ?????????????????????????—?????????Derek
Halpern??SocialTriggers.com ??? ????????????????????????????????????????????????????
?????????????????????????????—???????Aaron Ginn?? StumbleUpon ????
????DDT??????????????????????????,???????????????????????,??,??,?????,???????,?????
????????????????????????.
???????????????????????????????????????????????????????????????????????
?????????????????John Truby??????????, ???22???????, ????????????????,
???????????????, ??, ?????, ????, ???????.

FastReads Summary & Analysis offers supplementary material to help you distill key
takeaways, review the books' content, and further understand the writing style and
overall themes from an editorial perspective. Whether you'd like to deepen your
understanding, refresh your memory, or simply decide whether or not this book is for
you, FastReads Summary & Analysis is here to help. Absorb everything you need to
know in under 20 minutes per book! This FastReads Summary & Analysis Bundle
includes: Summary of Bird by Bird: Some Instructions on Writing and Life by Anne
LaMott Summary of Eat That Frog!: 21 Great Ways to Stop Procrastinating and Get
More Done in Less Time by Brian Tracy Summary of Impossible to Ignore: Creating
Memorable Content to Influence Decisions by Carmen Simon Summary of How to Fail
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at Almost Everything and Still Win Big: Kind of the Story of My Life by Scott Adams
Summary of #GIRLBOSS by Sophia Amoruso Each summary includes key takeaways
and analysis of the original book to help you quickly absorb the author's wisdom in a
distilled and easy-to-digest format. FastReads' summaries mean you save time and
money reading only what you need. Buy this five-book bundle and kick your freelance
career into overdrive today! "Bird by Bird" Overview Anne Lamott sets out to make the
reader a better writer by narrating her experiences as an author and her observations
as a writing coach. She emphasizes that to improve their writing, budding writers must
make a commitment to write more. The focus should not be on getting published, but
on learning to write. She cautions writers of the futility of pursuing perfectionism and
acknowledges that all writers make terrible first drafts. "Eat That Frog!" Overview In his
book, Brian Tracy helps readers understand the importance of setting clear goals,
managing priorities, and beginning each workday with the most important task. He
emphasizes that to become effective a person must write clear goals on paper, list all
the tasks required to accomplish each goal, and complete these tasks in their order of
importance and sequence. The ability to eat the ugliest frogs first (the most important
tasks) is the mark of a high performer. "Impossible to Ignore" Overview In her book,
Carmen Simon explores how writers, artists and business communicators can use
memory to create content that is impossible to ignore. She asserts that people act on
what they remember, and that ventures become profitable when they learn to influence
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what their customers recall in the future. "How to Fail at Almost Everything and Still Win
Big" Overview Scott Adams encourages readers to invite failure into their professional
lives as it is often the raw material for success. He asserts that no matter how many
times you fail, you can come out ahead if you learn something in the process.
"#GIRLBOSS" Overview This book is Sophia Amoruso's way of showing the world how
she got to where she is now. Her empire didn't come because of luck. She was able to
play well to her strengths and succeed at it. The book shows how Amoruso isn't your
typical business woman. The book features quirky subheads and quotes that will surely
delight you and keep you reading from start to finish. PLEASE NOTE: This collection
comes bound in a single physical book. You will NOT receive five individual books
when purchasing this bundle. This is a collection of summaries, analyses, and reviews
of the books, and not the original books.
???????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????
?????????
??????????·?????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????
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Trying to make sense of the horrors of World War II, Death relates the story of Liesel--a
young German girl whose book-stealing and story-telling talents help sustain her family
and the Jewish man they are hiding, as well as their neighbors.
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