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Understanding the visitor experience provides essential
insights into how museums can affect people’s lives.
Personal drives, group identity, decision-making and meaningmaking strategies, memory, and leisure preferences, all enter
into the visitor experience, which extends far beyond the walls
of the institution both in time and space. Drawing upon a
career in studying museum visitors, renowned researcher
John Falk attempts to create a predictive model of visitor
experience, one that can help museum professionals better
meet those visitors’ needs. He identifies five key types of
visitors who attend museums and then defines the internal
processes that drive them there over and over again.
Through an understanding of how museums shape and
reflect their personal and group identity, Falk is able to show
not only how museums can increase their attendance and
revenue, but also their meaningfulness to their constituents.
Researching Visual Arts Education in Museums and Galleries
brings together case studies from Europe, Asia and North
America, in a way that will lay a foundation for international cooperation in the future development and communication of
practice-based research. The research in each of the cases
directly stems from educational practice in very particular
contexts, indicating at once the variety and detail of
practitioners' concerns and their common interests.
The Personalization of the Museum Visit examines a
fundamental shift in institutional behavior in museums located
in the United States and the United Kingdom. Contending that
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engagement, it posits that modern museum visitors are
treated as self-directed "clients", with the agency to make
meaning for themselves. The book then considers how this
change has come about, examining factors such as the onset
of a new museology, an experience economy, and a
marketing revolution. Drawing on extensive research
undertaken at Britain’s Tate Modern, the book examines a
range of issues, including visitor engagement, curatorial
practice, and museum management. A visit experience that is
customizable to the individual visitor, in which curators and
marketers work together with visitor-clients to create an
experience of personalized meaning, is, Rodney argues,
rising in prevalence in the art museum field, but it is also
being stymied by certain structural impediments. This book
examines such obstacles, including institutional division of
labor, long-standing conceptions, or misconceptions, of the
museum’s mission, and the orientation of museums toward a
certain conceptual model of their visitors. The Personalization
of the Museum Visit is essential reading for scholars and
students engaging with issues of visitor engagement,
curatorial practice, and museum management. With a
particular focus on the role of business interests and public
policy, the book should also be of interest to those
undertaking research in fields outside of museum and visitor
studies.
What Makes Learning Fun? presents a set of tested
principles and strategies for the design of museum exhibits,
with concrete examples of design successes and failures
drawn from the author's many years in the field.
Looking for an A-Z, one-stop, comprehensive book on
museums? Wish you were able to have one of the world’s
leading museum consultants spend a couple of days with
you, talking you through how to start a museum, how
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Museums 101 is the answer to your wishes. In one short
volume, Mark Walhimer covers: • Essential Background,
such as what is a museum, a quick history of museums, and
10 steps to starting a museum • Operational Basics, such as
branding, marketing, strategic planning, governance,
accessibility, and day-to-day operations • What goes on
behind the scenes in a museum, ranging from finances to
fundraising to art handling, exhibit management, and
research • The Visitor Experience, planning a museum,
designing exhibits for visitors, programming, and exhibit
evaluation. Features that even the most experienced
museum professionals will find useful include a community
outreach checklist, a fundraising checklist, a questionnaire for
people considering starting a new museum, and an
exhaustive, well-organized list of online resources for
museum operations. The book’s contents were overseen by
a six-member international advisory board. Valuable
appendixes you’ll use every day include a museum toolbox
full of useful forms, checklists, and worksheets, and a
glossary of essential museum-related terms. In addition to the
printed book, Museums 101 also features a companion
website exclusively for readers of the book. The website—
museums101.com—features: • links to essential online
resources in the museum world, • downloadable sample
documents, • a glossary, • a bibliography of sources for
further reading, and • photographs of more than 75 museums
of all types. Museums 101 Advisory Board • Jim DeMersman,
Executive Director, Museum on Main, Pleasanton, California,
United States of America • David L. Godfrey, C.P.A., Allison
& Godfrey, Certified Public Accountants, Norwalk,
Connecticut, United States of America • Van A. Romans,
President, Fort Worth Museum of Science and History, Fort
Worth, Texas, and Board of Trustees, American Alliance of
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Ph.D., Department of Greek & Roman Antiquities, The State
Hermitage Museum, Russia • Alison Spence, Exhibitions and
Loans Registrar, National Museum of Australia, Canberra
ACT, Australia • Audrey Vermette, Director of Programs and
Public Affairs, Canadian Museums Association, Ontario,
Canada
Enlivened with many examples and the words of program
planners, instructors, and participants, this book can show
you a whole new world for your museum programs, and help
you design programs that will allow your adult learners to
enter that exciting and potentially life-changing world. Visit our
website for sample chapters!
Museum and other non-profit professionals have begun to
realize that the complete visitor experience is the key to
repeat attendance, successful fundraising, and building
audience loyalty. Taking lessons learned by successful
experience-shapers in the for-profit world, Stephanie Weaver
distills this knowledge for museums and other organizations
which depend on visitor satisfaction for success. Is your
institution welcoming? Are the bathrooms clean? Does the
staff communicate well? Are there enough places to sit?
These practical matters may mean more to creating a loyal
following than any exhibit or program the institution develops.
Weaver breaks the visitor experience down to 8 steps and
provides practical guidance to museums and related
institutions on how to create optimal visitor experiences for
each of them. In a workshop-like format, she uses multiple
examples, exercises, and resource links to walk the reader
through the process.
Originating in a recent NSF conference held at the University
of Michigan, this book examines the latest ideas about how
children interact with objects and through that interaction
acquire new understandings, attitudes, and feelings. Although
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object-centered learning is explored, the analyses apply to a
wide range of learning environments. Despite the
demonstrated importance of object-centered learning for both
academic and life-long learning, until now there has been little
psychological research on the topic. Key features of this
outstanding new book include: *Cross-disciplinary
Focus--This is the first book to examine object-centered
learning using the perspectives of such diverse fields as
science, history, literacy, and art. *Museum Focus--The
explosion of interest in museums of all kinds provides a
natural launching pad for conceptual and practical
discussions of object-based learning and informal learning
environments. Vignettes--In order to ground the conceptual
analyses, each chapter includes vignettes describing people
actively engaged with objects in a specific setting. This
volume is appropriate for advanced students and researchers
in educational psychology, cognitive psychology, science
education, and persons directly involved in museum
education.
The science museum field has made tremendous advances
in understanding museum learning, but little has been done to
consolidate and synethesize these findings to encourage
widespread improvements in practice. By clearly presenting
the most current knowledge of museum learning, In Principle,
In Practice aims to promote effective programs and
exhibitions, identify promising approaches for future research,
and develop strategies for implementing and sustaining
connections between research and practice in the museum
community.
As museums are increasingly asked to demonstrate not only
their cultural, but also their educational and social
significance, the means to understand how museum visitors
learn becomes ever more important. And yet, learning can be
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terms with how theories about learning interact with one
another and how they relate to ‘evidence-based learning’
can be confusing at best. Museum Learning attempts to make
sense of multiple learning theories whilst focusing on a set of
core learning topics in museums. Importantly, learning is
considered not just as a cognitive characteristic, as some
perspectives propose, but also as affective, taking into
consideration interests, attitudes, and emotions; and as a
social practice situated in cultural contexts. This book draws
attention to the development of theory and its practical
applications in museum situations such as aquariums, zoos,
botanical gardens and historical re-enactment sites, among
others. This volume will be of interest to museum studies
students, practitioners and researchers working in informal
learning contexts, and will help them to reflect on what it
means to learn in museums and create more effective
environments for learning.
Blind Visitor Experiences at Art Museums seeks to answer
two questions: Given the guiding principle of visual art being
understood only by sight, what do people understand when
sight is diminished or not there? Moreover, given the
experience of blindness, what are the effects of vision loss or
no vision on a cultural identity in art? It does this by exploring
seven in-depth case studies of visitors to the education
department at the Metropolitan Museum of Art, New York,
and the experiences of leading groups by two teachers. In
addition, this book includes findings from participant
observations in classes and touch tours for blind and visually
impaired people at the Metropolitan Museum of Art. After
reading this book, readers will understand both passive and
active social exclusion from the museum’s facilities (active
exclusion is defined as a deliberate act of exclusion based on
the belief that blind people are incapable of understanding
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resulting from an aspect of miseducation, such as
inappropriate building design or learning materials, or a lack
of training, knowledge, resources, access materials or
buildings).
The biggest trend in museum exhibit design today is the
creative incorporation of technology. Digital Technologies and
the Museum Experience: Handheld Guides and Other Media
explores the potential of mobile technologies (cell phones,
digital cameras, MP3 players, PDAs) for visitor interaction
and learning in museums, drawing on established practice to
identify guidelines for future implementations.
The four-volume set LNCS 6946-6949 constitutes the
refereed proceedings of the 13th IFIP TC13 International
Conference on Human-Computer Interaction, INTERACT
2011, held in Lisbon, Portugal, in September 2011. The 46
papers included in the third volume are organized in topical
sections on novel user interfaces and interaction techniques,
paper 2.0, recommender systems, social media and privacy,
social networks, sound and smell, touch interfaces, tabletops,
ubiquitous and context-aware computing, UI modeling, and
usability.
Most environmental learning takes place outside of the formal
education system, but our understanding of how this learning
actually occurs is in its infancy. By surfing the internet,
watching nature documentaries, and visiting parks, forests,
marine sanctuaries, and zoos, people make active choices to
learn about various aspects of their environment every day.
Free-Choice Learning and the Environment explores the
theoretical foundations of free-choice environmental
education, the practical implications for applying theory to the
education of learners of all ages, and the policy implications
for creating new and sustainable environmental education
opportunities.
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creating visitor-centered museums that emotionally and
intellectually connect with museum visitors, stakeholders, and
donors. Museums are changing from static, monolithic, and
encyclopedic institutions to institutions that are visitor-centric,
with shared authority that allows museum and visitors to
become co-creators in content creation. Museum content is
also changing, from static content to dynamic, evolving
content that is multi-cultural and transparent regarding the
evolution of facts and histories, allowing multi-person
interpretations of events. Designing Museum Experiences
leads readers through the methods and tools of the three
stages of a museum visit (Pre-visit, In-Person Visit, and Postvisit), with a goal of motivating visitors to return and revisit the
museum in the future. This museum visitation loop creates
meaningful intellectual, emotional, and experiential value for
the visitor. Using the business-world-proven methodologies of
user centered design, Museum Visitor Experience leads the
reader through the process of creating value for the visitor.
Providing consistent messaging at all touchpoints (website,
social media, museum staff visitor services, museum signage,
etc.) creates a trusted bond between visitor and museum.
The tools used to increase understanding of and encourage
empathy for the museum visitor, and understand visitor
motivations include: Empathy Mapping, Personas, Audience
segmentation, Visitor Journey Mapping, Service Design
Blueprints, System Mapping, Content Mapping, Museum
Context Mapping, Stakeholder Mapping, and the Visitor Value
Proposition. In the end, the reason for using the tools is to
empower visitors and meet their emotional and intellectual
needs, with the goal of creating a lifelong bond between
museum and visitor. This is especially important as museums
face a new post COVID-19 reality; only the most nimble,
visitor-centered museums are likely to survive. The
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features: Links to additional visitor-centered museum
information Downloadable sample documents and templates
Bibliography of sources for further reading Online glossary of
museum visitor experience terms Daily checklists of "how-to"
provide and receive visitor-centered experiences More than
50 associated Designing Museum Experiences documents
This very practical book guides museums on how to create
the highest quality experience possible for their visitors.
Creating an environment that supports visitor engagement
with collections means examining every stage of the visit,
from the initial impetus to go to a particular institution, to frontof-house management, interpretive approach and qualitative
analysis afterwards. This holistic approach will be immensely
helpful to museums in meeting the needs and expectations of
visitors and building their audience. This book features:
includes chapter introductions and discussion sections
supporting case studies to show how ideas are put into
practice a lavish selection of tables, figures and plates to
support and illustrate the discussion boxes showing ideas,
models and planning suggestions to guide development an
up-to-date bibliography of landmark research. The Engaging
Museum offers a set of principles that can be adapted to any
museum in any location and will be a valuable resource for
institutions of every shape and size, as well as a vital addition
to the reading lists of museum studies students.

The first book to take a "visitor's eye view" of the
museum visit, updated to incorporate advances in
research, theory, and practice in the museum field
over the last twenty years.
Children are one of the major audiences for
museums, but their visits are often seen solely from
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History
of Museum Experience, Will Buckingham draws
upon Elee Kirk’s research amongst child visitors to
the Oxford University Museum of Natural History, to
take a different approach. Using a method of photoelicitation with four-and five-year-old child visitors to
the museum, the book investigates children’s
experience of the museum, and in the process
undermines many of our assumptions about the
interests, needs and demands of child museum
visitors. Drawing together the fields of museum
studies and childhood studies, the book considers
children as active creators of the museum visit. It
investigates the way that children navigate and take
control of the physical and social spaces of the
museum, finding their own idiosyncratic pathways
through these spaces. It also explores how elements
of the museum ‘light up’, becoming salient to the
child visitor. Finally, it investigates how children
make sense through intellectually and imaginatively
engaging with these elements of the museum visit.
Snapshots of Museum Experience gives a unique
insight into the sheer diversity of children’s museum
experiences and discusses how museums might
cater more successfully to the needs of their child
visitors. As such, it should be of great interest to
academics, researchers and students in the fields of
museum studies, visitor studies and childhood
studies. It should also be essential reading for
Page 10/24

Download File PDF Learning From Museums
Visitor Experiences And The Making Of Meaning
American Association For State And Local
museum educators and exhibition designers.
History
The first book to take a "visitor's eye view" of the
museum visit when it was first published in 1992,
The Museum Experience revolutionized the way
museum professionals understand their constituents.
Falk and Dierking have updated this essential
reference, incorporating advances in research,
theory, and practice in the museum field over the last
twenty years. Written in clear, non-technical style,
The Museum Experience Revisited paints a
thorough picture of why people go to museums, what
they do there, how they learn, and what museum
practitioners can do to enhance these experiences.
Museum professionals' increased focus on visitors in
recent years has been demonstrated by, among
other things, the enhanced practice of evaluation
and the development of interpretive plans. Yet too
often, these efforts function independent of one
another. This book helps museums integrate visitors'
perspectives into interpretive planning by
recognizing, defining, and recording desired visitor
outcomes throughout the process. The integration of
visitor studies in the practice of interpretive planning
is also based on the belief that the greater our
understanding, tracking, and monitoring of learners,
the greater the impact museums will make on public
understanding of the science and humanities
disciplines. An approach that advocates thoughtful
and intentional interpretive planning that constantly
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working with, rather than for, our communities; a
step toward truly becoming visitor-centered and
impactful as essential learning institutions of the 21st
century.
Teaching in the Art Museum investigates the
mission, history, theory, practice, and future
prospects of museum education. In this book Rika
Burnham and Elliott Kai-Kee define and articulate a
new approach to gallery teaching, one that offers
groups of visitors deep and meaningful experiences
of interpreting art works through a process of
intense, sustained looking and thoughtfully facilitated
dialogue.--[book cover].
As the first book to take a "visitor's eye view" of the
museum visit, The Museum Experience
revolutionized the way museum professionals
understand their constituents. Falk and Dierking
integrate their original research from a wide variety
of disciplines as well as visitor studies from
institutions ranging from science centers and zoos to
art and natural history museums. Written in clear,
non-technical style, The Museum Experience paints
a thorough picture of why people go to museums,
what they do there, how they learn, and what
museum practitioners can do to enhance these
experiences. This book is an essential reference for
all museum professionals and students of museum
studies, and has been used widely for higher
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U.K., and has been translated into Japanese and
Chinese. Originally published in 1992, the book is
now available from Left Coast Press, Inc. as of
November 2010.
Visitor participation is a hot topic in the contemporary
world of museums, art galleries, science centers,
libraries and cultural organizations. How can your
institution do it and do it well? The Participatory
Museum is a practical guide to working with
community members and visitors to make cultural
institutions more dynamic, relevant, essential places.
Museum consultant and exhibit designer Nina Simon
weaves together innovative design techniques and
case studies to make a powerful case for
participatory practice. "Nina Simon's new book is
essential for museum directors interested in
experimenting with audience participation on the one
hand and cautious about upending the tradition
museum model on the other. In concentrating on the
practical, this book makes implementation possible
in most museums. More importantly, in describing
the philosophy and rationale behind participatory
activity, it makes clear that action does not always
require new technology or machinery. Museums
need to change, are changing, and will change
further in the future. This book is a helpful and
thoughtful road map for speeding such
transformation." -Elaine Heumann Gurian,
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Civilizing the Museum "This book is an extraordinary
resource. Nina has assembled the collective wisdom
of the field, and has given it her own brilliant spin.
She shows us all how to walk the talk. Her book will
make you want to go right out and start
experimenting with participatory projects." -Kathleen
McLean, participatory museum designer and author
of Planning for People in Museum Exhibitions "I
predict that in the future this book will be a classic
work of museology." --Elizabeth Merritt, founding
director of the Center for the Future of Museums
The use of museum collections as a path to learning
for university students is fast becoming a new
pedagogy for higher education. Despite a strong
tradition of using lectures as a way of delivering the
curriculum, the positive benefits of ’active’ and
’experiential learning’ are being recognised in
universities at both a strategic level and in daily
teaching practice. As museum artefacts, specimens
and art works are used to evoke, provoke, and
challenge students’ engagement with their subject,
so transformational learning can take place. This
unique book presents the first comprehensive
exploration of ’object-based learning’ as a
pedagogy for higher education in a broad context.
An international group of authors offer a spectrum of
approaches at work in higher education today. They
explore contemporary principles and practice of
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demonstrating the value of using collections in this
context and considering the relationship between
academic discipline and object-based learning as a
teaching strategy.
Learning from MuseumsRowman & Littlefield
Learning in the Museum examines major issues and
shows how research in visitor studies and the philosophy
of education can be applied to facilitate a meaningful
educational experience in museums. Hein combines a
brief history of education in public museums, with a
rigorous examination of how the educational theories of
Dewey, Piaget, Vygotsky and subsequent theorists relate
to learning in the museum. Surveying a wide range of
research methods employed in visitor studies is
illustrated with examples taken from museums around
the world, Hein explores how visitors can best learn from
exhibitions which are physically, socially, and
intellectually accessible to every single visitor. He shows
how museums can adapt to create this kind of
environment, to provide what he calls the 'constructivist
museum'. Providing essential theoretical analysis for
students, this volume also serves as a practical guide for
all museum professionals on how to adapt their
museums to maximize the educational experience of
every visitor.
Visitor-Centered Exhibitions and Edu-Curation in Art
Museums promotes balanced practices that are visitorcentered while honoring the integrity and powerful
storytelling of art objects. Book examples present best
practices that move beyond the turning point, where
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collaboration. With a mix of theory and models for
practice, the book: • provides a rationale for visitorcentered exhibitions; • addresses important related
issues, such as collaboration and evaluation; and, •
presents success stories written by educators, curators,
and professors from the United States and Europe. •
introduces the edu-curator, a new vision for leadership in
museums with visitor-centered exhibition practices. The
book is intended for art museum practitioners, including
educators, curators, and exhibitions designers, as well
as higher education faculty and students in art/museum
education, art history, and museum studies.
Exhibition environments are enticingly complex spaces:
as facilitators of experience; as free-choice learning
contexts; as theaters of drama; as encyclopedic
warehouses of cultural and natural heritage; as two-,
three- and four-dimensional storytellers; as sites for selfactualizing leisure activity. But how much do we really
know about the moment-by-moment transactions that
comprise the intricate experiences of visitors? To
strengthen the disciplinary knowledge base supporting
exhibition design, we must understand more about what
'goes on' as people engage with the multifaceted
communication environments that are contemporary
exhibition spaces. The in-depth, visitor-centered
research underlying this book offers nuanced
understandings of the interface between visitors and
exhibition environments. Analysis of visitors' meaningmaking accounts shows that the visitor experience is
contingent upon four processes: framing, resonating,
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distinct, yet mutually influencing. Together they offer an
evidence-based conceptual framework for understanding
visitors in exhibition spaces. Museum educators,
designers, interpreters, curators, researchers, and
evaluators will find this framework of value in both daily
practice and future planning. Designing for the Museum
Visitor Experience provides museum professionals and
academics with a fresh vocabulary for understanding
what goes on as visitors wander around exhibitions.
What does the transformation to a visitor-centered
approach do for a museum? How are museums made
relevant to a broad range of visitors of varying ages,
identities, and social classes? Does appealing to a larger
audience force museums to "dumb down" their work?
What internal changes are required? Based on a multiyear Kress Foundation-sponsored study of 20 innovative
American and European collections-based museums
recognized by their peers to be visitor-centered, Peter
Samis and Mimi Michaelson answer these key questions
for the field. The book describes key institutions that
have opened the doors to a wider range of visitors;
addresses the internal struggles to reorganize and
democratize these institutions; uses case studies,
interviews of key personnel, Key Takeaways, and
additional resources to help museum professionals
implement a visitor-centered approach in collectionsbased institutions
Grounded in the strengths of its first edition, this book
has been restructured to include new papers and recent
articles, and presents front-running theory and practice
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galleries to their audiences.
The Value of Museums makes the case that the niche
museums has always been public well-being. This guide
shows museums how to assess and communicate that
essential public value.
This book considers tourism to memorial sites from a
visitor’s point of view, challenging established theories
in tourism and memory studies by critically appraising
Germany’s often celebrated memory culture. Based on
visitor observations and exit interviews, this book
examines how domestic and international visitors
negotiate their visits to the concentration camp
memorials Ravensbrück and Flossenbürg, the House of
the Wannsee Conference and the former Stasi prison
Bautzen II. It argues that memorial sites are melting pots
where family, national and global narratives meet. For
German visitors, the visit to memorial sites is a
confrontation with Germany's responsibility for the two
dictatorships while for international visitors it can be a
form of 'seeing is believing'. Ultimately, it is the
immediacy of the space that is the most important part of
the visit. Rooted in an interdisciplinary approach, this
book will be of interest to academics and students in
German Studies, Tourism and Heritage Studies,
Museum Studies, Public History, and Memory Studies.

What if museums could harness the emotional and
intellectual connections people have to personal and
everyday objects to create richer visitor
experiences? In this book, Elizabeth Wood and
Kiersten Latham present
the Object Knowledge
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Framework, a tool for using objects to connect
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museum visitors to themselves, to others, and to
their world. They discuss the key concepts
underpinning our lived experience of objects and
how museums can learn from them. Then they walk
readers through concrete methods for transforming
visitor-object experiences, including exercises and
strategies for teams developing exhibit themes,
messages, and content, and participatory
experiences.
Come, Stay, Learn, Play is a practical guide to
creating amazing visitor experiences for those on the
front-line of museums.
In the second edition of their 2000 book, John H.
Falk and Lynn D. Dierking offer an updated version
of the Contextual Model of Learning, as well as
present the latest advances in museum research,
theory, and practice in order to provide readers an
inside view of how and why people learn from their
museum experiences.
Exhibition environments are enticingly complex
spaces: as facilitators of experience; as free-choice
learning contexts; as theaters of drama; as
encyclopedic warehouses of cultural and natural
heritage; as two-, three- and four-dimensional
storytellers; as sites for self-actualizing leisure
activity. But how much do we really know about the
moment-by-moment transactions that comprise the
intricate experiences of visitors? To strengthen the
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design, we must understand more about what ‘goes
on’ as people engage with the multifaceted
communication environments that are contemporary
exhibition spaces. The in-depth, visitor-centered
research underlying this book offers nuanced
understandings of the interface between visitors and
exhibition environments. Analysis of visitors’
meaning-making accounts shows that the visitor
experience is contingent upon four processes:
framing, resonating, channeling, and broadening.
These processes are distinct, yet mutually
influencing. Together they offer an evidence-based
conceptual framework for understanding visitors in
exhibition spaces. Museum educators, designers,
interpreters, curators, researchers, and evaluators
will find this framework of value in both daily practice
and future planning. Designing for the Museum
Visitor Experience provides museum professionals
and academics with a fresh vocabulary for
understanding what goes on as visitors wander
around exhibitions.
Fostering Empathy through Museums features
fifteen case studies with clear take-away ideas, and
lessons learned by vividly illustrating a spectrum of
approaches in the way museums are currently
employing empathy, a critical skill that is relevant to
personal, institutional, economical, and societal
progress. The need is rapidly growing for empathy to
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serve as a lens through which we find our purpose
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and connection in a complex world. This demand
brings with it an appetite to cultivate it through safe
and trusted platforms. Museums are uniquely
equipped to undertake this important mission. This
book will help museum staff and leadership at all
levels working at a variety of museums (from animal
sanctuaries to art museums, from historic house
museums to children's and science museums) to
better understand the multitude of ways how
empathy can be cultivated, and employed in
museum setting. Fostering Empathy through
Museums will provide inspiration, examples, and
lessons learned from a balanced spectrum of
museums currently employing empathy in museum
setting: as an educational tool to better connect their
content with the audience, as an integral element of
a museum's institutional values and behavior, and as
a phenomenon that is worthy of exploration on its
own and as an intentional outcome. This publication
provides museum professionals as well as formal
and informal learning educators to receive an
overview of the variety of approaches to empathy in
museums, and to create a shared language and
methodologies that could enable them to utilize and
nurture empathy as a "shared vision" that would
serve not only their organizational mission, but also
the greater good. Empathy can be a tool, or an
intentional outcome depending on the institution’s
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presented in this book are intended to inform and
inspire institutions to unlock exciting possibilities in
the areas of improved visitor experience, creative
community partnerships, and contribution to social
progress by bringing empathy to public discourse
through institutional strategies, exhibitions,
experiences, and programs. The book also provides
ideas for future strategies where empathy is
considered as a "shared vision" by museums, and a
product of a museum experience that might lead to
positive social impact.
This highly practical handbook teaches you how to
unlock the value of your existing metadata through
cleaning, reconciliation, enrichment and linking and
how to streamline the process of new metadata
creation. Libraries, archives and museums are facing
up to the challenge of providing access to fast
growing collections whilst managing cuts to budgets.
Key to this is the creation, linking and publishing of
good quality metadata as Linked Data that will allow
their collections to be discovered, accessed and
disseminated in a sustainable manner. This highly
practical handbook teaches you how to unlock the
value of your existing metadata through cleaning,
reconciliation, enrichment and linking and how to
streamline the process of new metadata creation.
Metadata experts Seth van Hooland and Ruben
Verborgh introduce the key concepts of metadata
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standards and Linked Data and how they can be
History
practically applied to existing metadata, giving
readers the tools and understanding to achieve
maximum results with limited resources. Readers will
learn how to critically assess and use
(semi-)automated methods of managing metadata
through hands-on exercises within the book and on
the accompanying website. Each chapter is built
around a case study from institutions around the
world, demonstrating how freely available tools are
being successfully used in different metadata
contexts. This handbook delivers the necessary
conceptual and practical understanding to empower
practitioners to make the right decisions when
making their organisations resources accessible on
the Web. Key topics include: - The value of metadata
Metadata creation – architecture, data models and
standards - Metadata cleaning - Metadata
reconciliation - Metadata enrichment through Linked
Data and named-entity recognition - Importing and
exporting metadata - Ensuring a sustainable
publishing model. Readership: This will be an
invaluable guide for metadata practitioners and
researchers within all cultural heritage contexts, from
library cataloguers and archivists to museum
curatorial staff. It will also be of interest to students
and academics within information science and digital
humanities fields. IT managers with responsibility for
information systems, as well as strategy heads and
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budget holders, at cultural heritage organisations,
History
will find this a valuable decision-making aid.
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