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Happy New Almanac Year! It’s time to celebrate the 229th edition of The Old Farmer’s Almanac! Long recognized as
North America’s most-beloved and best-selling annual, the handy yellow book fulfills every need and expectation as a
calendar of the heavens, a time capsule of the year, an essential reference that reads like a magazine. Always timely,
topical, and distinctively “useful, with a pleasant degree of humor,” the Almanac is consulted daily by users from all
walks of life, throughout the year. The 2021 edition contains the fun facts, predictions, and feature items that have made
it a cultural icon: traditionally 80 percent–accurate weather forecasts; notable astronomical events and time-honored
astrological dates; horticultural, culinary, fashion, and other trends; historical hallmarks; best fishing days; time- and
money-saving garden advice; recipes for refreshment; facts on folklore, farmers, home remedies, and husbandry;
amusements and contests, plus too much more to mention—all in the inimitable way that the Almanac has done since
1792. • Beloved by generations for being “useful, with a pleasant degree of humor,” The Old Farmer’s Almanac
features everything under the Sun, including its much-in-demand long-range weather predictions, essential astronomical
timetables, 2021 holidays, fascinating trends, best fishing days, valuable gardening information, tantalizing recipes, fun
folklore, amusements, contests, and much more! • Exclusive: 32 reference pages, covering such popular topics as full
Moon names, hurricane names, flowers that attract birds and butterflies, U.S./metric measurement conversions, and
many more! • Includes 112 full-color pages
If you’re looking for practical information to answer all your “How?” “What?” and “Why?” questions about money, this
book is for you. Dave Ramsey’s Complete Guide to Money covers the A to Z of Dave’s money teaching, including how
to budget, save, dump debt, and invest. You’ll also learn all about insurance, mortgage options, marketing, bargain
hunting and the most important element of all?giving. This is the handbook of Financial Peace University. If you’ve
already been through Dave’s nine-week class, you won’t find much new information in this book. This book collects a lot
of what he’s been teaching in FPU classes for 20 years, so if you’ve been through class, you’ve already heard it! It also
covers the Baby Steps Dave wrote about in The Total Money Makeover, and trust us?the Baby Steps haven’t changed a
bit. So if you’ve already memorized everything Dave’s ever said about money, you probably don’t need this book. But if
you’re new to this stuff or just want the all-in-one resource for your bookshelf, this is it!
Running doesn't have to suck. Ease yourself into a comfortable routine (promise!) with this hilarious and approachable
guide to workouts and nutrition from an experienced athlete. We've all side-eyed the chipper runners jogging by in their
short-shorts and "Fun Run"-finisher tops and felt a little envious. How do they get out there and do it every day? How did
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they become Runners? Though it's theoretically one of the most natural sports for humans, the general response to
running tends to be, "It's hard. It sucks. I wish I could do it." If you want to enjoy running, this helpful and humorous guide
will get you started, keep you going, and teach you to "embrace the suckiness" (Hint: You don't have to run at 6 a.m. and
you definitely don't have to wear short-shorts). You'll also find body maintenance tips, nutritional guidance, and running
etiquette pointers. And, when you're feeling discouraged, Jhung's down-to-earth advice will help you stay motivated and
confident. With smartly organized chapters that you can read in any order, this book includes insights from professional
runners, sports psychologists, coaches, physical therapists, and Jhung's own two-decade writing and running career.
Whether you're looking for inspiration or setting specific goals, this book has everything you need to get hooked on the
sport.
Trailhead is a witty, fun guide to all things trail running. Veteran trail runner, triathlete, and adventure racer Lisa Jhung
offers this illustrated pocket guide to all runners curious about running off road or wanting to run farther into the
backcountry. She offers authoritative advice on everything from how to find good trails to run, how to choose the best
shoes and clothing, how to carry enough water, and how to stay safe from wildlife and weather. Trailhead includes: The
allure: Why trail running is good for body and mind The essentials: Finding good trails, choosing the best trail running
gear, handling trail and weather conditions, what you need to know about nutrition and hydration Safety: How to treat
(and avoid) common trail running injuries, first aid, animal safety Etiquette: Right of way, preserving the trail, when nature
calls Company: Running alone, with friends, with dogs--or burros! Stronger, faster: At-home exercises to enhance your
running Going long: Preparing for longer trail runs or trail races Trailhead is a smart, entertaining read as well as a
thorough resource for everyone from aspiring trail runners to those looking to get the most out of every trail run, whether
in a city park or on a mountain adventure.
The movement may have introduced affluent Americans to the pleasure of French cuisine years before Julia Child, but it
was Julia’s lessons that expanded the audience for gourmet dining and turned lovers of French cuisine into cooks.
The creative and science-driven design of the point of sale has become a crucial success factor for both retailers and
service businesses. In the newly revised and expanded edition of this book, you will learn some of the shopper marketing
secrets from the authors about how you can design your store to increase sales and delight shoppers at the same time.
By the time you are through reading, you will have learned how shoppers navigate the store, how they search for
products, and how you can make them find the products you want them to see. You will also be able to appeal to
shopper emotions through the use of colors, scents, and music, as well as make shopping memorable and fun by
creating unique experiences for your shoppers. The focus is on the practical applicability of the concepts discussed, and
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this accessible book is firmly grounded in consumer and psychological research. At the end of each chapter, you will find
several takeaway points. The book concludes with the “Store Design Cookbook,” full of ready-to-serve recipes for your
own store design and visual merchandising process.
Presents historical background on ski mountaineering, which is climbing a mountain on skis and then skiing down the slopes, and
offers tips on climbing and skiing specific mountains.
“Fascinating. Doidge’s book is a remarkable and hopeful portrait of the endless adaptability of the human brain.”—Oliver Sacks,
MD, author of The Man Who Mistook His Wife for a Hat What is neuroplasticity? Is it possible to change your brain? Norman
Doidge’s inspiring guide to the new brain science explains all of this and more An astonishing new science called neuroplasticity
is overthrowing the centuries-old notion that the human brain is immutable, and proving that it is, in fact, possible to change your
brain. Psychoanalyst, Norman Doidge, M.D., traveled the country to meet both the brilliant scientists championing neuroplasticity,
its healing powers, and the people whose lives they’ve transformed—people whose mental limitations, brain damage or brain
trauma were seen as unalterable. We see a woman born with half a brain that rewired itself to work as a whole, blind people who
learn to see, learning disorders cured, IQs raised, aging brains rejuvenated, stroke patients learning to speak, children with
cerebral palsy learning to move with more grace, depression and anxiety disorders successfully treated, and lifelong character
traits changed. Using these marvelous stories to probe mysteries of the body, emotion, love, sex, culture, and education, Dr.
Doidge has written an immensely moving, inspiring book that will permanently alter the way we look at our brains, human nature,
and human potential.
Since 1957, Chase's Calendar of Events lists everything worth knowing and celebrating for each day of the year: 12,500 holidays,
historical milestones, famous birthdays, festivals, sporting events and much more. "The Oxford English Dictionary of
holidays."--NPR's Planet Money.
SPORTS AND ENTERTAINMENT MARKETING. 3E incorporates feedback from instructors across the country and has expanded
by three chapters. The popular sports and entertainment topics continue to be the foundation for teaching marketing concepts.
Each marketing function is incorporated throughout the text and is highlighted with an icon to indicate how it is used in the
marketing process. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Backpacker brings the outdoors straight to the reader's doorstep, inspiring and enabling them to go more places and enjoy nature
more often. The authority on active adventure, Backpacker is the world's first GPS-enabled magazine, and the only magazine
whose editors personally test the hiking trails, camping gear, and survival tips they publish. Backpacker's Editors' Choice Awards,
an industry honor recognizing design, feature and product innovation, has become the gold standard against which all other
outdoor-industry awards are measured.
"I thought life was pretty much over." Paul Herman "I was afraid people wouldn't see me for who I still was." Cathy Green "I didn't
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need this to be a better person." Susan Douglas "I wasn't sure I wanted to live 'this way.'" Kevin Wolitzky The above four people
and 49 more just like them went on to find high levels of success and lead satisfying lives. Together they tell 53 stories of moving
forward to meet all the challenges, fears, obstacles, and problems common to the life-altering circumstances after spinal cord
injury, and doing it without benefit of wealth, large settlements or solid health coverage. Ranging in age from 21 to 67, disabled
from three to 48 years they share 931 years of disability experience. Roll Models is a valuable new resource for recently injured
people and their families, and for nurses, therapists, psychologists and all other professionals who treat, work with and care for
people with spinal cord injury. Straight from the horse's mouth, survivors explore their experiences with disability and answer many
questions those in rehab are asking: Early Thoughts What were your thoughts immediately following injury? What were your initial
thoughts and reactions regarding SCI and the future? The First Years What were your biggest fears during that first year or so?
How did you get past those early fears? Changes, Obstacles and Solutions How much different are you now, compared to how
you were before injury? What's been the biggest obstacle? How did you address these obstacles? Finding What Works What have
been the most difficult things for you to deal with since injury? What's the worst thing about having an SCI and using a chair?
What's been your biggest loss due to injury? Is SCI the worst thing that ever happened to you? Tell me something about your
problem solving skills. How do you deal with stress? What do you do to relieve stress? Salvations, Turning Points and More Was
there any one thing that was your "salvation" or key to your success? Was there a turning point for you when you began to feel
things were going to get better? What personal factors, habits and beliefs have helped you the most? SCI and Meaning Do you
find any meaning, purpose or lessons in your disability? Did any positive opportunities come your way because of your injury?
What's your greatest accomplishment? What are you most proud of? "A wonderful roadmap with many alternate routes to living
and thriving with SCI." Minna Hong, SCI survivor and Peer Support Coordinator/Vocational Liaison, Shepherd Center "Avoids the
trap of providing a 'one size fits all mentality' and provides solutions as varied as the individuals used as examples. Accentuates
the positives while not sugar coating the difficulties. Essential reading." Jeff Cressy SCI survivor and Director of Consumer and
Community Affairs, SCI Project, Rancho Los Amigos "A great resource for people as they venture out into the world, or search for
meaning and a deeper, richer life. Filled with examples of real people and their real experiences." Terry Chase, ND, RN; SCI
survivor; Patient & Family Education Program Coordinator, Craig Hospital "A wonderful tool for the newly spinal cord injured
individual, as well as the therapists and counselors working with them. This certainly hits the mark in capturing important survival
strategies." Jack Dahlberg, SCI survivor, Past President of the National Spinal Cord Injury Association "Artfully crafted and
organized, Roll Models sensitively portrays life following spinal cord injury. Informative, creative, sensitive, as well as infused with
humor and a kind heart. Recommended with my highest accolades." Lester Butt, Ph.D., ABPP, Director of the Department of
Psychology, Craig Hospital

Learn how to draw stylish looks with step-by-step guidance from a top New York designer and teacher. Drawing is vitally
important for the fashion industry. Now, leading fashion designer and illustrator Anna Kiper contributes to the revival of
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this unique art form with Fashion Illustration. Every illustration lesson included presents a story with exciting design
details and ideas to inspire designers to rediscover the art of hand drawing as a tool for creating vibrant and original
work. This book will help you: Achieve movement and attitude in figure drawing by following a few simple steps Develop
striking and energetic page compositions Explore effortless ways to illustrate print, textures, and embellishments
Discover an exciting variety of media and techniques to enrich your individual drawing style With chapters including The
Fashion Figure, Fashion Dictionary, Accessories, Illustrating Men, Illustrating Children, Fabric Rendering Techniques,
and more, even beginners can learn to illustrate fashion from a designer’s perspective.
Future economic growth lies in the value of experiences and transformations--good and services are no longer enough.
We are on the threshold, say authors Pine and Gilmore, of the Experience Economy, a new economic era in which all
businesses must orchestrate memorable events for their customers. The Experience Economy offers a creative, highly
original, and yet eminently practical strategy for companies to script and stage the experiences that will transform the
value of what they produce. From America Online to Walt Disney, the authors draw from a rich and varied mix of
examples that showcase businesses in the midst of creating personal experiences for both consumers and businesses.
The authors urge managers to look beyond traditional pricing factors like time and cost, and consider charging for the
value of the transformation that an experience offers. Goods and services, say Pine and Gilmore, are no longer enough.
Experiences and transformations are the basis for future economic growth, and The Experience Economy is the script
from which managers can begin to direct their own transformations.
NEW YORK TIMES BEST SELLER • A grand, devastating portrait of three generations of the Sackler family, famed for
their philanthropy, whose fortune was built by Valium and whose reputation was destroyed by OxyContin. From the prizewinning and bestselling author of Say Nothing, as featured in the HBO documentary Crime of the Century. The Sackler
name adorns the walls of many storied institutions—Harvard, the Metropolitan Museum of Art, Oxford, the Louvre. They
are one of the richest families in the world, known for their lavish donations to the arts and the sciences. The source of
the family fortune was vague, however, until it emerged that the Sacklers were responsible for making and marketing a
blockbuster painkiller that was the catalyst for the opioid crisis. Empire of Pain begins with the story of three doctor
brothers, Raymond, Mortimer and the incalculably energetic Arthur, who weathered the poverty of the Great Depression
and appalling anti-Semitism. Working at a barbaric mental institution, Arthur saw a better way and conducted
groundbreaking research into drug treatments. He also had a genius for marketing, especially for pharmaceuticals, and
bought a small ad firm. Arthur devised the marketing for Valium, and built the first great Sackler fortune. He purchased a
drug manufacturer, Purdue Frederick, which would be run by Raymond and Mortimer. The brothers began collecting art,
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and wives, and grand residences in exotic locales. Their children and grandchildren grew up in luxury. Forty years later,
Raymond’s son Richard ran the family-owned Purdue. The template Arthur Sackler created to sell Valium—co-opting
doctors, influencing the FDA, downplaying the drug’s addictiveness—was employed to launch a far more potent product:
OxyContin. The drug went on to generate some thirty-five billion dollars in revenue, and to launch a public health crisis in
which hundreds of thousands would die. This is the saga of three generations of a single family and the mark they would
leave on the world, a tale that moves from the bustling streets of early twentieth-century Brooklyn to the seaside palaces
of Greenwich, Connecticut, and Cap d’Antibes to the corridors of power in Washington, D.C. Empire of Pain chronicles
the multiple investigations of the Sacklers and their company, and the scorched-earth legal tactics that the family has
used to evade accountability. The history of the Sackler dynasty is rife with drama—baroque personal lives; bitter disputes
over estates; fistfights in boardrooms; glittering art collections; Machiavellian courtroom maneuvers; and the calculated
use of money to burnish reputations and crush the less powerful. Empire of Pain is a masterpiece of narrative reporting
and writing, exhaustively documented and ferociously compelling. It is a portrait of the excesses of America’s second
Gilded Age, a study of impunity among the super elite and a relentless investigation of the naked greed and indifference
to human suffering that built one of the world’s great fortunes.
A Best Book of the Summer: USA Today, Town & Country, The Philadelphia Inquirer, BuzzFeed, Real Simple, The
Millions, and more. "A virtuosic, singular and very funny portrait of a woman seeking sanity and purpose in a world gone
mad." --The New York Times Book Review "Riddled with insights into aging, womanhood, and discontent, Wayward is as
elegant as it is raw, and almost as funny as it is sad." --Philadelphia Inquirer "A comic, vital new novel" --The New Yorker
A "furious and addictive new novel" (The New York Times) about mothers and daughters, and one woman's midlife
reckoning as she flees her suburban life. On the heels of the election of 2016, Samantha Raymond's life begins to come
apart: her mother is ill, her teenage daughter is increasingly remote, and at fifty-two she finds herself staring into "the
Mids"--that hour of supreme wakefulness between three and four in the morning in which women of a certain age
suddenly find themselves contemplating motherhood, mortality, and, in this case, the state of our unraveling nation.
When she falls in love with a beautiful, decrepit house in a hardscrabble neighborhood in Syracuse, she buys it on a
whim and flees her suburban life--and her family--as she grapples with how to be a wife, a mother, and a daughter, in a
country that is coming apart at the seams. Dana Spiotta's Wayward is a stunning novel about aging, about the female
body, and about female complexity in contemporary America. Probing and provocative, brainy and sensual, it is a
testament to our weird times, to reforms and resistance and utopian wishes, and to the beauty of ruins.
An accessible primer on how to create effective graphics from data This book provides students and researchers a handsPage 6/10
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on introduction to the principles and practice of data visualization. It explains what makes some graphs succeed while
others fail, how to make high-quality figures from data using powerful and reproducible methods, and how to think about
data visualization in an honest and effective way. Data Visualization builds the reader’s expertise in ggplot2, a versatile
visualization library for the R programming language. Through a series of worked examples, this accessible primer then
demonstrates how to create plots piece by piece, beginning with summaries of single variables and moving on to more
complex graphics. Topics include plotting continuous and categorical variables; layering information on graphics;
producing effective “small multiple” plots; grouping, summarizing, and transforming data for plotting; creating maps;
working with the output of statistical models; and refining plots to make them more comprehensible. Effective graphics
are essential to communicating ideas and a great way to better understand data. This book provides the practical skills
students and practitioners need to visualize quantitative data and get the most out of their research findings. Provides
hands-on instruction using R and ggplot2 Shows how the “tidyverse” of data analysis tools makes working with R easier
and more consistent Includes a library of data sets, code, and functions
The first biography of the epic life of one of the most important, enigmatic and private artists of the 20th century. Drawn
from almost 40 years of conversations with the artist, letters and papers, it is a major work written by a well-known British
art critic. Lucian Freud (1922-2011) is one of the most influential figurative painters of the 20th century. His paintings are
in every major museum and many private collections here and abroad. William Feaver's daily calls from 1973 until Freud
died in 2011, as well as interviews with family and friends were crucial sources for this book. Freud had ferocious energy,
worked day and night but his circle was broad including not just other well-known artists but writers, bluebloods, royals in
England and Europe, drag queens, fashion models gamblers, bookies and gangsters like the Kray twins. Fierce,
rebellious, charismatic, extremely guarded about his life, he was witty, mischievous and a womanizer. This brilliantly
researched book begins with the Freuds' life in Berlin, the rise of Hitler and the family's escape to London in 1933 when
Lucian was 10. Sigmund Freud was his grandfather and Ernst, his father was an architect. In London in his twenties, his
first solo show was in 1944 at the Lefevre Gallery. Around this time, Stephen Spender introduced him to Virginia Woolf;
at night he was taking Pauline Tennant to the Gargoyle Club, owned by her father and frequented by Dylan Thomas; he
was also meeting Sonia Orwell, Cecil Beaton, Auden, Patrick Leigh-Fermor and the Aly Khan, and his muse was a
married femme fatale, 13 years older, Lorna Wishart. But it was Francis Bacon who would become his most important
influence and the painters Frank Auerbach and David Hockney, close friends. This is an extremely intimate, lively and
rich portrait of the artist, full of gossip and stories recounted by Freud to Feaver about people, encounters, and work.
Freud's art was his life—"my work is purely autobiographical"—and he usually painted only family, friends, lovers, children,
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though there were exceptions like the famous small portrait of the Queen. With his later portraits, the subjects were often
nude, names were never given and sittings could take up to 16 months, each session lasting five hours but subjects were
rarely bored as Freud was a great raconteur and mimic. This book is a major achievement, a tour de force that reveals
the details of the life and innermost thoughts of the greatest portrait painter of our time. Volume I has 41 black and white
integrated images, and 2 eight-page color inserts.
Consumer behaviour is more than buying things; it also embraces the study of how having (or not having) things affects our lives
and how possessions influence the way we feel about ourselves and each other - our state of being. The 3rd edition of Consumer
Behaviour is presented in a contemporary framework based around the buying, having and being model and in an Australasian
context. Students will be engaged and excited by the most current research, real-world examples, global coverage, managerial
applications and ethical examples to cover all facets of consumer behaviour. With new coverage of Personality and incorporating
real consumer data, Consumer Behaviour is fresh, relevant and up-to-date. It provides students with the best possible introduction
to this fascinating discipline.
• Draws on interviews with more than 100 snowboarders • Provides a chronology of snowboarding, starting from the mid 1960s to
the present • Includes biographical sketches of pioneers, athletes, and heroes, such as Jake Burton, Shaun White, and Craig Kelly
• Includes numerous photographs illustrating snowboarding in different sites, key events, and various styles of participation • A
bibliography lists the most useful, reliable, and accessible resources for understanding the topic, including videos and
organizational listings • A glossary defines key terms • Each chapter includes interesting sidebars on related issues,
controversies, people, events, and even pop culture tie-ins
SkiSkiSRDS Consumer Magazine Advertising SourcePulp & Paper Magazine of Canada Reference Manual & Buyers' GuideThe
Experience EconomyWork is Theatre & Every Business a StageHarvard Business Press
Loyalty is one of the main assets of a brand. In today’s markets, achieving and maintaining loyal customers has become an
increasingly complex challenge for brands due to the widespread acceptance and adoption of diverse technologies by which
customers communicate with brands. Customers use different channels (physical, web, apps, social media) to seek information
about a brand, communicate with it, chat about the brand and purchase its products. Firms are thus continuously changing and
adapting their processes to provide customers with agile communication channels and coherent, integrated brand experiences
through the different channels in which customers are present. In this context, understanding how brand management can improve
value co-creation and multichannel experience—among other issues—and contribute to improving a brand’s portfolio of loyal
customers constitutes an area of special interest for academics and marketing professionals. This Special Issue explores new
areas of customer loyalty and brand management, providing new insights into the field. Both concepts have evolved over the last
decade to encompass such concepts and practices as brand image, experiences, multichannel context, multimedia platforms and
value co-creation, as well as relational variables such as trust, engagement and identification (among others).
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"This book is about things that shouldn't happen, but do. In spite of lesons learned, defects corrected and rules imposed, plans
continue to crash. Sometimes the causes are technical and arcane, but often they are woven from familiar threads of weather,
terrain, and pilot psychology. This selection of 32 articles from Flying Magazine's long running Aftermath series examines some of
the many ways pilots get into trouble. It emphasizes the perspective of the pilots themselves: the pressure they feel, the risks they
choose to take, how they make decisions, and how they sometimes deceive themselves aobut the likely consequences of their
actions. Few accidents are inevitable. These accounts are presented in the hope that pilots will learn from them to recognize both
the situations and the mental states that put them and their passengers in jeopardy, and that some accidents might thereby be
prevented. If any non-pilots happen to read them, they may gain a deeper understanding of what flying is all about."--back cover.
Jackson Hole features the greatest vertical drop of any ski resort in the United States, and has extremely varied terrain. Gonzales
tells the whole story, past and present, of this daunting but irresistible mountain. He covers the geography, geology, and history of
the area, and devotes a full chapter to its development by pioneer Paul McCollister.
A revised new edition of the bestselling toolkit for creating, building, and maintaining a strong brand From research and analysis
through brand strategy, design development through application design, and identity standards through launch and governance,
Designing Brand Identity, Fourth Edition offers brand managers, marketers, and designers a proven, universal five-phase process
for creating and implementing effective brand identity. Enriched by new case studies showcasing successful world-class brands,
this Fourth Edition brings readers up to date with a detailed look at the latest trends in branding, including social networks, mobile
devices, global markets, apps, video, and virtual brands. Features more than 30 all-new case studies showing best practices and
world-class Updated to include more than 35 percent new material Offers a proven, universal five-phase process and methodology
for creating and implementing effective brand identity
More than 12,000 updates make The Directory of Business Information Resources, 2000 the source for contacts in over 94
business areas - from advertising and agriculture to utilities and wholesalers. This carefully researched volume details, for each
business industry, the Associations representing each industry, the Newsletters that keep members current, the Magazines and
Journals that are important to the trade, the Conventions that are "must attends" and Industry Web Sites that provide important
marketing information. Includes contact names, phone and fax numbers, website and email addresses, as well as information on
the Directories and Databases for each industry. This one volume, reasonably-priced resource is a goldmine of information and a
valuable addition to any reference collection.
"The Legend of Polaris" recounts the remarkable saga of the company that invented the snowmobile. After becoming the number
one manufacturer of snowmobiles, Polaris went on to create the first automatic transmission ATV; a line of stable, reliable personal
water craft; a sport-boat line; and Victory, the company's celebrated motorcycles.
“Open Water is tender poetry, a love song to Black art and thought, an exploration of intimacy and vulnerability between two
young artists learning to be soft with each other in a world that hardens against Black people.”—Yaa Gyasi, author of
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HOMEGOING In a crowded London pub, two young people meet. Both are Black British, both won scholarships to private schools
where they struggled to belong, both are now artists—he a photographer, she a dancer—and both are trying to make their mark in a
world that by turns celebrates and rejects them. Tentatively, tenderly, they fall in love. But two people who seem destined to be
together can still be torn apart by fear and violence, and over the course of a year they find their relationship tested by forces
beyond their control. Narrated with deep intimacy, Open Water is at once an achingly beautiful love story and a potent insight into
race and masculinity that asks what it means to be a person in a world that sees you only as a Black body; to be vulnerable when
you are only respected for strength; to find safety in love, only to lose it. With gorgeous, soulful intensity, and blistering emotional
intelligence, Caleb Azumah Nelson gives a profoundly sensitive portrait of romantic love in all its feverish waves and comforting
beauty. This is one of the most essential debut novels of recent years, heralding the arrival of a stellar and prodigious young talent.
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