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Introduce your students to strategic management with the market-leading text that sets
the standard for the course area. Written by respected scholars who have taught
strategic management at all educational levels, Hitt, Ireland, and Hoskisson's latest
edition provides an intellectually rich, yet thoroughly practical, analysis of strategic
management. The classic industrial organization model is combined with a resourcebased view of the firm to provide students with a complete understanding of how
today's businesses establish competitive advantages and create value for stakeholders.
Cutting-edge research is presented with a strong global focus, featuring more than 500
emerging and established companies. All-new opening cases introduce chapter
concepts and mini cases offer new contexts of study. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
Introduction to Finance, 17th Edition offers students a balanced introduction to the three
major areas of finance: institutions and markets, investments, and financial
management. Updated to incorporate recent economic and financial events, this new
edition is an ideal textbook for first courses in finance—reviewing the discipline’s
essential concepts, principles, and practices in a clear, reader-friendly manner.
Students gain an integrated perspective of finance by learning how markets and
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institutions influence, and are influenced by, individuals, businesses, and governments.
Designed to impart financial literacy to readers with no previous background in the
subject, the text provides a solid foundation for students to build upon in later courses in
financial management, investments, or financial markets. Equations and mathematical
concepts are kept to a minimum, and include understandable, step-by-step solutions.
Divided into three parts, the book explains financial markets, discusses the functions of
financial systems, reviews savings and investments in different sectors, describes
accounting concepts and organizational structures, and more. Real-world examples
featured throughout the text help students understand important concepts and
appreciate the role of finance in various local, national, and global settings.
This volume addresses the strategic, structural and functional implications of
international business in firms around the world. This is exhibited through a critical,
integrated flow from chapter to chapter
This full featured text is provided as an option to the price sensitive student. It is a full 4
color text that’s three whole punched and made available at a discount to students.
Also, available in a package with Connect Plus – (ISBN-13: 9780077713355).
In 1984, R. Edward Freeman published his landmark book, Strategic Management: A
Stakeholder Approach, a work that set the agenda for what we now call stakeholder
theory. In the intervening years, the literature on stakeholder theory has become vast
and diverse. This book examines this body of research and assesses its relevance for
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our understanding of modern business. Beginning with a discussion of the origins and
development of stakeholder theory, it shows how this corpus of theory has influenced a
variety of different fields, including strategic management, finance, accounting,
management, marketing, law, health care, public policy, and environment. It also
features in-depth discussions of two important areas that stakeholder theory has helped
to shape and define: business ethics and corporate social responsibility. The book
concludes by arguing that we should re-frame capitalism in the terms of stakeholder
theory so that we come to see business as creating value for stakeholders.
This book: Strategic Management of Technological Innovation, Sixth Edition is written
for courses that may be called strategic management of technology and innovation,
technology strategy, technology innovation, technology management, or for specialized
new product development courses that focus on technology. The subject is approached
as a strategic process, and as such, is organized to mirror the strategic management
process used in most strategy textbooks, progressing from assessing the competitive
dynamics of a situation, to strategy formulation, to strategy implementation. Highlights:
1. Complete Coverage for Both Business and Engineering Students 2. New Short
Cases and New Indian Cases 3. Cases, Data, and Examples from around the World 4.
More Comprehensive Coverage and Focus on Current Innovation Trends
Updated to include the current models, theories, and hospitality practices, Hospitality
Strategic Management: Concept and Cases, Second Edition is a comprehensive guide
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to strategic management in the international hospitality industry. Author Cathy A. Enz
uses the case study approach to cover current topics such as innovation,
entrepreneurship, leadership, ethics, and franchising. Eight full case studies with
exhibits and documents address the areas of lodging, food service, tourism ecommerce, gaming, cruise lines, and airlines, making this book ideal for executive level
training courses or hospitality industry executives interested in developing their
strategic management skills.
This leading strategy text presents the complexities of strategic management through up-todate scholarship and hands-on applications. Highly respected authors Charles Hill and Gareth
Jones integrate cutting-edge research on topics including corporate performance, governance,
strategic leadership, technology, and business ethics through both theory and cases. Based on
real-world practices and current thinking in the field, the Eighth Edition of Strategic
Management features an increased emphasis on the concept of the business model as a way
of framing the issues of competitive advantage. The high-quality case study program has been
expanded to 34 cases covering small, medium, and large companies of varying backgrounds.
All cases are available in the main student text, the core case text, and now in a customizable
casebook that instructors can create via the HMXChange Case Database. Important Notice:
Media content referenced within the product description or the product text may not be
available in the ebook version.
This engaging strategy text presents the accumulated knowledge of strategic management
scholarship in a way that is very accessible to students. Highly respected authors Hill,
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Schilling, and Jones integrate cutting-edge research on topics including competitive
advantage, corporate governance, diversification, strategic leadership, technology and
innovation, and corporate social responsibility through both theory and case studies. Based on
real-world practices and current thinking in the field, the 12th edition of STRATEGIC
MANAGEMENT features an increased emphasis on the changing global economy and its role
in strategic management, as well as thought-provoking opening and closing cases that
highlight the concepts discussed in each chapter. The appendix walks students through the
case analysis process, and explains key ratios that managers use to compare the performance
of firms. This text is the key reference that should be on every strategic leader's bookshelf.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
This engaging strategy text presents strategic management scholarship in a way that is very
accessible to students. Highly respected authors Hill, Schilling, and Jones integrate cuttingedge research on topics including competitive advantage, corporate governance,
diversification, strategic leadership, technology and innovation, and corporate social
responsibility through both theory and case studies. Based on real-world practices and current
thinking in the field, the 12th edition of STRATEGIC MANAGEMENT features an increased
emphasis on the changing global economy and its role in strategic management, as well as
thought-provoking opening and closing cases that highlight the concepts discussed in each
chapter. The appendix walks students through the case analysis process and explains key
ratios that managers use to compare the performance of firms. This text is the key reference
that should be on every strategic leader's bookshelf. Important Notice: Media content
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referenced within the product description or the product text may not be available in the ebook
version.
This leading strategy text integrates current research of developing trends with updated cases
and increased coverage of technology. Highlights include new material on the link between
performance and competitive advantage, analysing sources of competitive advantage and
profitability, business strategy and game theory, how competition and strategy change as
industries pass through different growth stages, and horizontal integration and strategic
outsourcing. Salient Features : All Chapter-opening and Chapter-closing cases are new and
the authors have either replaced or substantially revised all Strategy in Action boxes. This
Edition also contains a new ongoing case on Dell, introducing relevant aspects of the
Company's strategy and performance to reinforce the practical application of key concepts and
also illustrate how successive Chapter topics tie together. Each Chapter retains popular
features from previous Editions, including a Chapter summary, discussion questions, and a
Practicing Strategic Management section with four different exercises--Small-Group Exercise,
Strategic Management Project, Article File, and Exploring the Web. The new Edition features a
total of 43 high-quality cases covering small, medium, and large companies (domestic and
international). These companies include Napster, Nike, The Body Shop, Toyota,
Treo/Handspring, The Video Game Industry, SAP, Wal-Mart, Kmart, AOL Time Warner, and
Viacom
Honoring the twenty-fifth anniversary of one of the most influential books in the history of
business strategy and ethics, R. Edward Freeman's Strategic Management: A Stakeholder
Approach, this work assembles a collection of contributions by the most influential and widely
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cited scholars working in the area of stakeholder scholarship today. The analyses collected
here comment on the impact Freeman's book - and stakeholder theory more generally - has
had upon the fields of management and organizational ethics. This study also includes original
responses from Freeman himself. As the conversation about stakeholders hits its academic
and popular stride, this timely volume provides both a retrospective of stakeholder theory's
history as well as a guide to the questions that are likely to emerge during the next quarter
century, providing a new foundation for future theory and practice. This volume will be an
indispensible resource for any serious scholar working in the area of stakeholder theory.
Additionally, because the language of managing stakeholder relationships is becoming
increasingly popular, practicing executives and NGO members will find this an exceptional and
informative reference.
In today’s market, playing it safe is not an option Lead your company to sustainable success
by taking the RIGHT RISKS The business world is in flux, and you have to think and act
quickly in order to stay competitive. But the last thing you want to do is make reckless business
decisions. You have to find the middle ground. You have to take SMART RISKS. In this
groundbreaking book, leadership expert Doug Sundheim explains how to find that precise point
between comfort and danger for generating the sustained ability to work at the highest level of
performance. Taking Smart Risks reveals the secrets to discovering, planning for, and acting
upon the kind of risks that will move your company forward and ahead of the competition.
Learn how to: Find Something Worth Fighting For—What do you care enough about to risk time,
energy, and money to try to make happen? Determining this is half the battle. See the Future
Now—Clarify your big idea in terms of real objectives, plans, and intended results. Act Fast,
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Learn Fast—Make your move quickly, but be sure you don’t squander valuable resources in the
process. Communicate Powerfully—Assume communication will break down at points, plan
accordingly—and don’t shy away from the tough conversations. Create a Smart Risk Culture—
Build teams that share the same mindsets and values about expected smart risk behavior.
Applying Sundheim’s advice will help you let go of old assumptions, explore new possibilities,
move your organization out of its comfort zone, and experience long-term success. When you
take smart risks, you will create. You will innovate. You will grow. And you will WIN. “From
Sherwin Williams to Moo.com, Doug Sundheim is onto something here: your work is worth
fighting for. A worthy read for everyone in your organization.” —Seth Godin, Author, The Icarus
Deception “The risk-taking concepts in this book lie at the heart of effective leadership. Using
case studies and stories from executives who have ‘been there, done that,’ Doug Sundheim
teaches us that sometimes the most dangerous thing to do—in business and life—is to play it
safe.” —Marshall Goldsmith, million-selling author of the New York Times bestsellers MOJO
and What Got You Here Won’t Get You There “Sundheim delivers a message that every
business needs to hear right now: excessive risk will kill you, but so will complacency. . . . If
you’re charged with driving growth in your organization, buy this book—but more importantly,
use it.” —Jed Hartman, Group Publisher, Fortune & CNNMoney.com “A spectacular book! The
stories were powerful, the advice was crystal clear, and every few pages called me to action. I
have bookmarked more pages in Taking Smart Risks than I have in any book since reading
Peter Drucker’s classics.” —Michael Hejtmanek, President & CEO, Hasselblad Bron Inc.
“Doug Sundheim does an excellent job of demonstrating not only how to take smart risks, but
also how to lead the process of risk-taking—a critical skill set for leaders today.” —Cindy
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Zollinger, President & CEO, Cornerstone Research “A compelling case for why smart risk
taking is so important in today’s fast-paced, uncertain world.” —Willie Pietersen, Professor,
Columbia Business School; former CEO, Tropicana and Seagram USA
MindTap for Hill/Schilling/Jones' Strategic Management: Theory & Cases, 13th helps you learn
on your terms. INSTANT ACCESS IN YOUR POCKET. Take advantage of the MindTap
Mobile App to learn on your terms. Read or listen to textbooks and study with the aid of
instructor notifications, flashcards and practice quizzes. MINDTAP HELPS YOU CREATE
YOUR OWN POTENTIAL. GEAR UP FOR ULTIMATE SUCCESS. Track your scores and stay
motivated toward your goals. Whether you have more work to do or are ahead of the curve,
you’ll know where you need to focus your efforts. And the MindTap Green Dot will charge your
confidence along the way. MINDTAP HELPS YOU OWN YOUR PROGRESS. MAKE YOUR
TEXTBOOK YOURS. No one knows what works for you better than you. Highlight key text,
add notes and create custom flashcards. When it’s time to study, everything you’ve flagged or
noted can be gathered into a guide you can organize. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.

Nonprofit organizations are complex and distinctive organizational entities. The
literature of strategic management poses some interesting challenges and is only
partially developed to inform decision making for nonprofit managers. Strategic
Management in Nonprofit Organizations uses a strategic management framework
to consider key decisions that nonprofit managers and volunteer leaders confront
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as they plan and work to position their organizations for optimal success. Key
Features - Fills a gap in the current literature by providing a thorough
examination of management and planning issues experienced by nonprofit
managers, including challenges such as muted markets and specific
performance expectations. - Blends together theoretical, empirical, and normative
literature with descriptive stories of managing in the sector. - Suggests some
optimal practices for managers who want to strengthen their organizations. Perfect for graduate students in nonprofit management programs. - Supported by
a complete package of instructor ancillary materials including an Instructor's
Manual, PowerPoints, and Test Bank Contents: Chapter 1 Nature of Nonprofit
Organizations Chapter 2 Framing Strategic Choices Chapter 3 External
Environment Chapter 4 Internal Capabilities Chapter 5 Public Benefit Strategies
Chapter 6 Analysis of the Task Environment Chapter 7 Corporate Strategy,
Structures, and Planning Chapter 8 Service Strategies Chapter 9 Social and
Political Strategies Chapter 10 Financial Resource Strategies Chapter 11 InterOrganizational Relationships Chapter 12 Strategic Leadership
This leading strategy text presents the complexities of strategic management
through up-to-date scholarship and hands-on applications. Highly respected
authors Charles Hill and Gareth Jones integrate cutting-edge research on topics
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including corporate performance, governance, strategic leadership, technology,
and business ethics through both theory and cases. Based on real-world
practices and current thinking in the field, the Eighth Edition of Strategic
Management features an increased emphasis on the concept of the "business
model" as a way of framing the issues of competitive advantage. The high-quality
case study program has been expanded to 34 cases covering small, medium,
and large companies of varying backgrounds. All cases are available in the main
student text, the core case text, and now in a customizable casebook that
instructors can create via the HMXChange Case Database.
Jones and George are dedicated to the challenge of "Making It Real" for
students. As a team, they are uniquely qualified to write about the organizational
challenges facing today's managers. No other author team in the management
discipline matches their combined research and text-writing experience.
Essentials of Management concisely surveys current management theories and
research. Through a variety of real world examples from small, medium, and
large companies the reader learns how those ideas are used by practicing
managers. The organization of this text follows the mainstream functional
approach of planning, organizing, leading, and controlling; but the content is
flexible and encourages instructors to use the organization they are most
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comfortable with. The themes of diversity, ethics, and information technology are
clearly evident through in-text examples, photographs, "unboxed" stories, and the
end-of-chapter material - all areas of importance that truly serve to bring to life
the workplace realities that today's student will encounter in the course of a
career.
Strategic ManagementAn Integrated ApproachSouth-Western Pub
For full description, see Hill/Jones, "Strategic Management, 6/e.
Contains just the theory (no cases) that is referred to in the main Strategic
Management, 7e text.
• Binder Ready Loose-Leaf Text (0077437608) - This full featured text is
provided as an option to the price sensitive student. It is a full 4 color text that’s
three whole punched and made available at a discount to students. Also
available in a package with Connect Plus (0077437527).
Introduce the most important theories and views in strategic management today
with this concise, yet fully complete, text. Harrison/St. John's FOUNDATIONS IN
STRATEGIC MANAGEMENT, Sixth Edition, addresses the most recent changes
in today's business environment, including many topics that other strategic
management texts often miss. The book thoroughly addresses the traditional
economic process model and the resource-based model, as well as the
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stakeholder theory. This valuable text builds on a traditional theoretical
foundation by using engaging examples from many of today's leading firms to
demonstrate principles and applications. This edition continues to highlight
strategizing in the global arena as well as more focused coverage of stakeholder
management. This brief, well-rounded text functions as an indispensable
resource for your immediate and long-term success in strategic management.
Available with InfoTrac Student Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third
Edition, is a brief version of the authors' market-leading text STRATEGIC
MANAGEMENT: AN INTEGRATED APPROACH. Following the same framework
as the larger book, ESSENTIALS helps students identify and focus on core
concepts in the field in a more succinct, streamlined format. Based on real-world
practices and current thinking, the text's presentation of strategic management
features an increased emphasis on the business model concept as a way of
framing the issues of competitive advantage. Cutting-edge research, new
strategic management theory, and a hands-on approach allow students to
explore major topics in management, including corporate performance,
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governance, strategic leadership, technology, and business ethics. In addition, a
high-quality case program examines small, medium, and large companies--both
domestic and international--so that students gain experience putting chapter
concepts into real-world practice in a variety of scenarios. Important Notice:
Media content referenced within the product description or the product text may
not be available in the ebook version.
This leading strategy text presents the complexities of strategic management
through up-to-date scholarship and hands-on applications. Highly respected
authors Charles Hill, Gareth Jones, and Melissa Schilling integrate cutting-edge
research on topics including corporate performance, governance, strategic
leadership, technology, and business ethics through both theory and case
studies. Based on real-world practices and current thinking in the field, the
eleventh edition of STRATEGIC MANAGEMENT features an increased emphasis
on the changing global economy and its role in strategic management. The highquality case study program contains 31 cases covering small, medium, and large
companies of varying backgrounds. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.
24 Steps to Success! Disciplined Entrepreneurship will change the way you think
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about starting a company. Many believe that entrepreneurship cannot be taught,
but great entrepreneurs aren’t born with something special – they simply make
great products. This book will show you how to create a successful startup
through developing an innovative product. It breaks down the necessary
processes into an integrated, comprehensive, and proven 24-step framework that
any industrious person can learn and apply. You will learn: Why the “F” word –
focus – is crucial to a startup’s success Common obstacles that entrepreneurs
face – and how to overcome them How to use innovation to stand out in the
crowd – it’s not just about technology Whether you’re a first-time or repeat
entrepreneur, Disciplined Entrepreneurship gives you the tools you need to
improve your odds of making a product people want. Author Bill Aulet is the
managing director of the Martin Trust Center for MIT Entrepreneurship as well as
a senior lecturer at the MIT Sloan School of Management. For more please visit
http://disciplinedentrepreneurship.com/
Case Studies in Strategic Management, 10/E, International Edition is comprised
22 cases covering small, medium, and large companies of varying backgrounds.
The cases selected for this edition appeal to students and professors alike, both
because these cases are intrinsically interesting and because of the number of
strategic management issues they illuminate. The organizations discussed in the
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cases range from large, well-known companies, for which students can do
research to update the information, to small, entrepreneurial businesses that
illustrate the uncertainty and challenge of the strategic management process.
The selections include many international cases, and most of the other cases
contain some element of global strategy.
From the marketing strategist who helped Steve Jobs launch the original Apple
Macintosh comes a groundbreaking guide to positioning any company for
industry dominance Andy Cunningham has been at the forefront of tech and
innovation since day one, and she’s been helping companies create new product
categories ever since. Now she reveals the winning framework she uses to
transform markets and industries. Get to Aha! shows how to establish the kind of
foundation world-class brands are built on. Too many business leaders fail to ask
the most basic questions about their company—Who are we? And why do we
matter?—before they leap right into branding. Big mistake. A company must first
know itself (establish its position) before it can express its identity (execute its
branding). There are three types of companies in the world, each with its own
DNA: Mothers are customer-oriented, Mechanics are product-oriented, and
Missionaries are concept-oriented?and it’s absolutely critical for business
leaders to know which type their company is to create an authentic and ultimately
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“sticky” position in the market. A company’s DNA is the key to achieving this
and with it, a competitive advantage. Why? Because if a Mechanic creates a
marketing campaign based on its belief that it is a Missionary, the underlying
positioning will not ring true and the company won’t gain a foothold in the
market. But if a company positions itself in alignment with its DNA, it will resonate
authentically and establish its role and relevance even in the face of a major
competitor. Get to Aha! presents a clear step-by-step framework that will help
you determine your company’s precise position in the marketing landscape,
using Andy’s DNA-based methodology. It takes you through the process of
performing “genetic testing” on your company, examining the market through the
six Cs of positioning, and developing your positioning statement—a rational,
factual statement about your company’s role and relevance. Then and only then
can you create a branding and marketing strategy that will build market
momentum and crush the competition. Trust Andy. Steve Jobs did.
The result is a printed casebook tailored to meet specific course goals.
This new edition helps students identify and focus on the core concepts and
issues of strategic management. It integrates cutting edge research, rising trends
in strategy and hot topics, such as corporate performance and governance, with
the authors' new treatment of the business model.
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This volume is the case portioning of the sixth edition of "Strategic Management:
Formulation, Implementation and Control". The 41 cases cover three groups:
company cases, industry case set and individual industry notes. The text section
can be purchased separately or together under one title.
This leading strategy text presents the complexities of strategic management
through up-to-date scholarship and hands-on applications. Highly respected
authors Gareth Jones and Charles Hill integrate cutting-edge research on topics
including corporate performance, governance, strategic leadership, technology,
and business ethics through both theory and case studies. Based on real-world
practices and current thinking in the field, THEORY OF STRATEGIC
MANAGEMENT, 10E, International Edition features an increased emphasis on
the changing global economy and its role in strategic management.
This leading strategy text presents the complexities of strategic management
through up-to-date scholarship and hands-on applications. Highly respected
authors Charles Hill and Gareth Jones integrate cutting-edge research on topics
including corporate performance, governance, strategic leadership, technology,
and business ethics through both theory and cases. Based on real-world
practices and current thinking in the field, the Ninth Edition of Strategic
Management features an increased emphasis on the changing global economy
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and its role in strategic management. The high-quality case study program
contains 30 cases covering small, medium, and large companies of varying
backgrounds. All cases are available in the main student text or the core case
text.
Strategic Management: A Stakeholder Approach was first published in 1984 as a
part of the Pitman series in Business and Public Policy. Its publication proved to
be a landmark moment in the development of stakeholder theory. Widely
acknowledged as a world leader in business ethics and strategic management,
R. Edward Freeman's foundational work continues to inspire scholars and
students concerned with a more practical view of how business and capitalism
actually work. Business can be understood as a system of how we create value
for stakeholders. This worldview connects business and capitalism with ethics
once and for all. On the 25th anniversary of publication, Cambridge University
Press are delighted to be able to offer a new print-on-demand edition of his work
to a new generation of readers.
This leading strategy text presents the complexities of strategic management
through up-to-date scholarship and hands-on applications. Highly respected
authors Charles Hill, Gareth Jones, and Melissa Schilling integrate cutting-edge
research on topics including corporate performance, governance, strategic
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leadership, technology, and business ethics. Based on real-world practices and
current thinking in the field, the eleventh edition of STRATEGIC MANAGEMENT
features an increased emphasis on the changing global economy and its role in
strategic management. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
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